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August 2023

Menu Insights - Regional Cuisine -
China

“With intentional spending trend, players need to give
more consideration to letting consumers experience
what they pay for. Hunan cuisine needs to establish a
distinctive Hunan cuisine culture alongside developing
signature dishes. Fusion style will provide more room
for innovation of regional cuisine in the future, as well
as providing ...

July 2023

On-premise Alcoholic Trends -
China

“Renewed enthusiasm for social gatherings is expected
to drive a surge in on-premise alcohol consumption,
giving the industry revitalisation. Driving the trend, on-
premise operators could leverage consumers’ interest in
food pairing to elevate the visiting experience and
incorporate social media as a tool to keep consumers
connected. Meanwhile, sustainable practice ...
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Quick Service Restaurants - China

“The industry of quick service restaurants is expected to
keep growing with even fiercer competition. Full service
restaurants and street booths are additional competitors
for businesses. Brands must maintain their competitive
edge in convenience, keep an eye out for chances to
extend and premiumise their offerings, and secure the
mindshare ...
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April 2023

Menu Insights - Tea Houses -
China

“We still see fast growth in tea houses, however, brands
should start to pursue consumer loyalty rather than
rapid growth. Brand value can be better delivered by
incorporating traditional and local touches.
Differentiation can be established through different tea
bases and milk bases. At the same time, self-expressive
elements are ...
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Upcoming Reports

On-Premise Coffee Consumption -
China - 2023

Bakery Houses - China

“The purchase channels for bakery products are being
diversified which challenges the share of bakery houses,
with threats brought by coffee and tea houses crossing
the boundary. Therefore more drink options could be
offered in offline outlets to blur the line and win back
consumers’ visitation. Meanwhile, Western-style store
could ...

Menu Insights - China

“The market of Chinese-style wheaten foods is estimated
to rebound soon with the relaxation of the pandemic
prevention policies and the return of consumer traffic.
Chain restaurants are suggested to highlight their
authenticity by exploring niche regional flavours and
providing more local street snacks and drinks on top of
staple ...
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