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August 2023

Laundry and Fabric Care - China

“To retain a place in consumers’ laundry routine among
post-pandemic conservatism, laundry and fabric care
products need to prioritise ease of use, strong
effectiveness and value for money. Thinking from
consumers’ perspective, addressing white spaces in
benefits (eg odour removal for seniors’ clothing, indoor
drying) and solving chaos among product ...
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April 2023
Dishwashing Products - China

"In the post-COVID-19 era, consumers are seeking to
maximise the value of their purchases and are willing to
pay for features such as aromatic and skincare
ingredients they find appealing. It’s necessary for brands
to continue offering products that enrich the experience
of undertaking mundane tasks, catering to consumer
interests ...
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January 2023

Air Care - China

“With the rise of ‘scent economics’, all types of air care
products are expected to offer pleasant olfactory
experiences. In addition, while air fresheners are
positioned as odour solutions based on strong
functionality, scented air care has greater potential in
advancing emotional values, such as fulfilling the
pursuit of home ...
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