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Furniture Retailing - China

“Consumers prioritise practicality and functionality
when choosing furniture products, while still valuing the
unique design and aesthetics of furniture that allow
them to express their personality and taste. Furniture

Small Kitchen Appliances - China

"With the massive release of demand due to COVID-19
pandemic in the past few years and people’s more
rational consumption sentiment towards non-
necessities, it has become increasingly difficult to drive
growth in the ownership of small kitchen appliances.
Despite this, consumers still have high expectations for
kitchen appliances that provide ...

Large Kitchen Appliances - China

“With the growing demand for high-quality kitchen life,
the outlook for large kitchen appliances remains
positive. However, it will take longer for the market to
return to pre-pandemic levels due to continued
uncertainty and a more rational spending sentiment
among consumers. Growth opportunities lie in driving
the adoption of emerging ...
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brands should strike a good balance between
functionality and distinctive design. Additionally, there
is increasing demand for furniture specially designed for
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Household & Cleaning Appliances
- China

“With rising demand for a clean and healthy home living
environment, the outlook for household and cleaning
appliances remains positive. The growth opportunity
lies in solving cleaning pain points, such as different
flooring materials and dead corners. Smart cleaning
solutions using advanced technologies is a key
innovation direction. Meanwhile, floor ...
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Personal Care Appliances - China

“The growth of personal care appliance market slowed
down significantly in 2022 compared to the previous
year. Nevertheless, the strong purchasing interest of
consumers (whether to replace the existing products or
buying new ones) indicates the future growth potential
of the market. Personal care appliances that can help
improve personal ...
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BRESBZEM - China Attitudes Towards Home Living -
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“Consumers’ no-compromise attitude towards home

o Wﬁﬂ—&ﬂmﬁf‘;@@iﬁfﬁﬁm ;ﬁ%%)ﬁm &( Ej'ﬁjt living is reflected in not only utility and design, but also
o) ﬂ{’i‘ﬁgﬁ‘ MF R M E EEI\Eﬂ . WSt E{;EE-”’ JEEH@IH in their choices of homewear and seasonal decorations.
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MBmISTHRE BRI REERR. and they are seeking durability, with a move away from

a ‘disposable’ fast-fashion mentality. The ...
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Bathroom and Bathroom
Accessories - China

“Renovation needs will likely become the main driving
force for bathroom products purchase. Beyond
functional products, consumers are pursuing a more
enjoyable bathroom experience. Bathroom product
brands can expand the role of the bathroom to a home
space where all family members (pets included) can
relax and enjoy. Moreover, delivering ...
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