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It is now three years since the introduction of the Gambling Act
fundamentally changed the regulatory environment in which the
UK casino industry operates, yet the market is still coming to terms
with its full impact.

This report assesses the industry’s recent responses to the
challenges of new legislation and the recession and anticipates
potential future trends and opportunities, by examining the
hypothesis that “the normalisation of gambling as a mainstream
leisure activity is creating an opportunity for both land-based and
online casinos to increase their market share”.

Growth in online casino gambling has compensated for a continued
decline in land-based venues, with total casino expenditure in the UK
expected to hit £1.15 billion in 2010 — up 2.7% on 2009.

Admission growth has not translated into increased revenues, as new
customers have tended to be more casual and lower spending in
nature, particularly where table gaming is concerned.
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