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“The cost of living is rising and we are changing the way we
shop as a result. Forced to evaluate our spending, we are
increasingly becoming savvy shoppers with half of us no
longer wanting to pay full price for anything. Brand loyalty
is one of the biggest victims of the current economic
climate with more than half of people switching from
their preferred brand if they see a better deal elsewhere.
As uncertainty in the job and property market prevails,
shopping around for best price and best value is likely
to colour the way in which we purchase products and
services.”
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- Alexandra Richmond, Senior Consumer and Lifestyles
Analyst
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