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The menswear market appears to be gradually recovering as we
enter 2011, with the sector showing a slight increase in sales.
Much of the growth, nevertheless, has been driven by higher
average selling prices as a result of VAT rises and inflation.

This report looks at the men’s fashion market in early 2011,
analysing where men buy clothes from, how frequently they
go shopping and assessing their attitudes towards shopping for
clothes and their motivations for buying new garments.

Mintel expects to see a slight recovery as the men’s fashion sector
appears to be the first to emerge from the recession.
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