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1e spectator sports market, relying as it does on discretionary
ending, has come under pressure during the economic recession
] subsequent economic weakness but has responded well. In
ny ways it is cushioned from recessionary pressures by the
endous television coverage given to the most popular sports,
ch creates a strong fan base who are often prepared to give
a lot to still be able to attend their chosen sport. However,
issions in some sectors have declined in the current season
il it appears that the emphasis will be very much on providing
ellent value and a great experience at venues if spectator
bers are to be maintained.

Overall spending on tickets for spectator sports events grew by

20% between 2006 and 2010, to reach a value of around £800

million. In real terms this equates to a more modest rise in spending

of 2%. However, in 2011, the value of the market is expected to ) :

decline as the continued economic weakness, low levels of consumer Mintel Oxygen is your one-stop
confidence and public sector job cuts make an impact. shop for market and consumer

In all, one in three UK adults have been to a live sports event in analysis. It is designed to help

the past year either in the UK or abroad, whether it required paid Zigl::-s Sti%ar?er; taor?d O;orrencaa;ktit
admission or not. ' !

o . ) ) consumer trends, brand profiles
Interest in live sport is strongly driven by TV and other media and product innovation.

coverage. TV coverage has increased by 30% in the past five years,
with strong growth in football, golf, tennis and rugby, among the
major sports.

Cost is the biggest deterrent to people going to live sports events ﬁftc?ﬁs frr]esh r\?arrkzt
more often, cited by 51% of people who watch live sport either in elligence every day
person or on TV. Drive your business forward

Atmosphere is seen as being the main aspect which makes it worth based on consumer trends

paying to go to live sports, particularly among cricket fans (62% cited Support your decision-
this compared to an average of 54% among people who attended live making

sports in the past year). If people cannot go to a live event, watching Benchmark competitive

it in a pub or bar is seen as the next best thing to being there, again activity

because of the atmosphere. Stand out in new business
Looking forward, around one in four people who have been to a live pitches

sports event in the past 12 months say they will probably watch
less live sport in person and more on TV in 2011, rising to one
in three among people who have been to rugby union. However,
on the positive side, there is interest in the idea of loyalty reward
schemes linked to visits, mobile phone apps providing information/
commentary and other innovations such as heated seats in winter,
which gives venues scope to further develop their revenues.

EMEA: +44 (0)20 7778 7151
If you have any questions or require further information, send an Americas: +1 (312) 932 0600
email to oxygen@mintel.com or call one of our regional offices: APAC: +61 (0)2 8284 8100

oxygen.mintel.com



