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reach them to promote their value proposition. However, increasing levels of

Irish consumers are claiming fo be annoyed by advertising on social networks. — James Wilson, Research
Analyst

This report examines the online social networking sector in Ireland, and
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Figure 20: How consumers use social networks, NI and Rol,
April 2014
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touch

Figure 21: Consumers using social networks to keep in tfouch
with friends, by gender and age, NI and Rol, April 2014
Rural consumers using social networks to receive

information on local areas
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Figure 22: Consumers using social networking sites to receive
news about their local area, by location, NI, April 2014

Figure 23: Consumers using social networking sites to receive
news about their local area, by location, Rol, April 2014
Checking updates on social networks outside the home
prevalent among Irish students

Figure 24: Consumers using social networks to check updates
on their phone outside of the home, by work status, NI and
Rol, April 2014

Figure 25: Frequency with which consumers use Linkedln, by
work status, NI and Rol, April 2014

Irish consumers engaging with brands on media networking
sites

Figure 26: How consumers use media networks, NI and Rol,
April 2014

Students learning about brands on media networking sites
Figure 27: Consumers using media networks to learn about
new products and offers from brands/retailers, by work status,
NI and Rol, April 2014

Millennials most likely to follow brands and celebrities
Figure 28: Consumers using media networks fo follow
celebrities or brands that they like, by gender and age, NI
and Rol, April 2014

THE CONSUMER - ATTITUDES TOWARDS SOCIAL AND MEDIA
NETWORKING SITES

Key points

Irish consumers ‘like” brands on social and media
networking sites

Figure 29: Agreement with statements relating to social and
media networks, NI and Rol, April 2014

Promotions and competitions driving engagement among
Irish women

Figure 30: Agreement with the statement ‘| have 'liked' a
brand/company on social/media networking sites because
of a promotion/competition’, by gender and age, NI and Rol,
April 2014

Social and media networks a good source of brand
information for Rol students

Figure 31: Agreement with the statement ‘Social/media
networking sites are a good source of brand/company
information’, by work status, NI and Rol, April 2014
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Figure 32: Agreement with the statement ‘Social/media
networking sites are a good source of brand/company
information’, by age, NI and Rol, April 2014

Women most likely to seek information from peers on social
networks

Figure 33: Agreement with statements relating to social and
media networks, by gender, NI and Rol, April 2014

Group buying appeals to consumers with young children
Figure 34: Agreement with the statement ‘Group buying with
other consumers to obtain discounts via social/media
networks appeals to me’, by gender and age of children in
the household, NI and Rol, April 2014

APPENDIX

NI Toluna data

Figure 35: Social networking sites used in the last three
months, by demographics, NI, April 2014

Figure 36: Social networking sites used in the last three
months, by demographics, NI, April 2014 (continued)

Figure 37: Social networking sites used in the last three
months, by demographics, NI, April 2014 (continued)

Figure 38: Frequency with which consumers use Facebook, by
demographics, NI, April 2014

Figure 39: Frequency with which consumers use LinkedIn, by
demographics, NI, April 2014

Figure 40: Frequency with which consumers use Twitter, by
demographics, NI, April 2014

Figure 41: Frequency with which consumers use WhatsApp, by
demographics, NI, April 2014

Figure 42: Frequency with which consumers use Snapchat, by
demographics, NI, April 2014

Figure 43: Frequency with which consumers use Google+, by
demographics, NI, April 2014

Figure 44: Frequency with which consumers use Myspace, by
demographics, NI, April 2014

Figure 45: Frequency with which consumers use Tumblr, by
demographics, NI, April 2014

Figure 46: Frequency with which consumers use Vine, by
demographics, NI, April 2014

Figure 47: Frequency with which consumers use YouTube, by
demographics, NI, April 2014

Figure 48: Frequency with which consumers use Pinterest, by
demographics, NI, April 2014
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Figure 49: Frequency with which consumers use Instagram, by
demographics, NI, April 2014

Figure 50: How consumers use social networks, by
demographics, NI, April 2014

Figure 51: How consumers use media networks, by
demographics, NI, April 2014

Figure 52: Agreement with statements relating fo social and
media networks, by demographics, NI, April 2014

Figure 53: Agreement with statements relating to social and
media networks, by demographics, NI, April 2014 (continued)
Figure 54: Agreement with statements relating to social and
media networks, by demographics, NI, April 2014 (continued)
Rol Toluna data

Figure 55: Social networking sites used in the last three
months, by demographics, Rol, April 2014

Figure 56: Social networking sites used in the last three
months, by demographics, Rol, April 2014 (continued)

Figure 57: Social networking sites used in the last three
months, by demographics, Rol, April 2014 (continued)

Figure 58: Frequency with which consumers use Facebook, by
demographics, Rol, April 2014

Figure 59: Frequency with which consumers use Linkedln, by
demographics, Rol, April 2014

Figure 60: Frequency with which consumers use Twitter, by
demographics, Rol, April 2014

Figure 61: Frequency with which consumers use WhatsApp, by
demographics, Rol, April 2014

Figure 62: Frequency with which consumers use Snapchat, by
demographics, Rol, April 2014

Figure 63: Frequency with which consumers use Google+, by
demographics, Rol, April 2014

Figure 64: Frequency with which consumers use Myspace, by
demographics, Rol, April 2014

Figure 65: Frequency with which consumers use Tumblr, by
demographics, Rol, April 2014

Figure 66: Frequency with which consumers use Vine, by
demographics, Rol, April 2014

Figure 67: Frequency with which consumers use YouTube, by
demographics, Rol, April 2014

Figure 68: Frequency with which consumers use Pinterest, by
demographics, Rol, April 2014

Figure 69: Frequency with which consumers use Instagram, by
demographics, Rol, April 2014
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Figure 70: How consumers use social networks, by
demographics, Rol, April 2014

Figure 71: How consumers use media networks, by
demographics, Rol, April 2014

Figure 72: Agreement with statements relating fo social and
media networks, by demographics, Rol, April 2014

Figure 73: Agreement with statements relating fo social and
media networks, by demographics, Rol, April 2014 (continued)
Figure 74: Agreement with statements relating fo social and

media networks, by demographics, Rol, April 2014 (continued)
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