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This report looks at the following areas:

= Up the apples and pears

= Leveraging the appeal of a ‘craft’ proposition
= Driving category growth with flavour

= Realigning cider with food

Following several years of strong growth, 2014 was a far more challenging year for the cider market. A
surprising 1% dip in volumes ended a sustained period of growth when cider’s penetration in the UK
has risen significantly. Over half of Brits reported to drink cider in the 12 months to October 2014 and
while apple is the most popular variant and dominates sales, it saw a 1% dip in values in off-trade
values last year. Pear is faring even worse, with off-trade values declining by more than a quarter, with
fruit-flavoured ciders appearing to be picking up much of this business.

Cider’s muted 2014 performance is also likely to be the result of a rejuvenated beer category which
saw volumes bounce back into growth for the first time since the 2008/09 onset of the economic
recession. Despite another hot summer, cider only saw limited benefit as the increasingly innovative
beer market also saw an uplift from the football World Cup.

Much of the innovation in the cider market has been more predictable, with a slew of new flavours
adding little incremental growth to the category. Developing a more dynamic craft segment as well as
giving greater emphasis to ingredient quality and heritage are two possible ways for brands to drive the
cider market back into growth in 2015 and beyond.

DID YOU KNOW?

more holistic view of this market

“Talking about the use of specific apple/pear varieties in a
similar way as beer is now doing with hops could further
build premium cues by strengthening an image of quality

ingredients.”

— Chris Wisson, Senior Drinks Analyst
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Tough times for pear
Fruit-flavoured ciders hitting the sweet spot
Innovation in smaller cider segments looks set to drive growth
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Figure 39: Repertoire of usage of different types of ciders, October 2014
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Figure 40: Frequency of usage of cider, October 2014
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A compelling backstory can resonate

Packaging and availability can provide supplementary premium cues
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Cider and food: a match made in heaven?
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Figure 49: Attitudes towards cider, October 2014

Are there signs of NPD fatigue?
Figure 50: Agreement with selected statements regarding new cider products, by gender, October 2014

Growth potential for boxed ciders and those leveraging juice content
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Figure 51: Target groups for cider, October 2014
Adventurers (31%)
Disengaged (29%)
Traditionalists (20%o)
Moderators (20%)

Appendix — Market Size and Forecast

Figure 52: Best- and worst-case forecasts for the UK cider market, by value, 2014-19

Figure 53: Best- and worst-case forecasts for the UK cider market, by volume, 2014-19
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