
BUY THIS
REPORT NOW

VISIT:
store.mintel.com

CALL:
EMEA

+44 (0) 20 7606 4533

Brazil
0800 095 9094

Americas
+1 (312) 943 5250

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

"The specialist sporting goods market is estimated to have
enjoyed a good 2014 with the market growing. We expect

2015 to be another good year for the market reflecting a
more confident consumer who is more willing to spend on

discretionary items."
- Nick Carroll, Retail Analyst

This report looks at the following areas:

• Encouraging sports participation from stores
• Embracing the casual market
• Amazon: A serious player in the sporting goods market

The market is dominated by two specialists, Sports Direct and JD Sports. Both businesses have grown
very strongly in the past few years and have continued to gain market share. We are also seeing
growth within the pureplay specialist sports goods retailers. The specialist sporting goods market is also
home to a wide range of smaller chains and independents who are facing increased competition from
both the major specialists as well as the non-specialists.

Our consumer data in this report highlighted that both price and a wide range of products are two of
the most important factors when deciding where to shop for sporting goods. It is no surprise then that
Sports Direct and Amazon were found to be the most popular destinations to purchase sporting goods:
both retailers place range and price at the forefront of their brand positioning. The popularity of
Amazon within our data shows how the non-specialists are putting pressure on the specialist market.

This report is designed to give an overview of the UK sporting goods market. This includes market
information, including a specialist sporting goods market size and forecast, as well as consumer
research covering a variety of issues within the market.
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Figure 38: Sports shops: Estimated detailed space allocation, May 2015

Figure 39: Sports shops: Estimated detailed space allocation, May 2015

What we think

Expansion outside Europe

Planned 200-strong budget gym chain

Debenhams concessions

Larger spruced-up stores to showcase its range
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Retail offering

What we think

New concept stores enhance the brand experience
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Multichannel

Company background
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Retail offering

What we think

Strong own-brand offering and wide variety of sports gear

Click-and-collect and shop-in-shops

Innovation reputation

Complete one-stop sporting goods shopping experience

Cycling

‘Discover Decathlon Days’

Sports Direct Plc

JD Sports Fashion Plc

Decathlon UK
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Company background

Company performance
Figure 47: Decathlon UK: financial performance, 2008/09-2013/14

Figure 48: Decathlon UK: Outlet data, 2008/09-2013/14

Retail offering

Over half of consumers participate in sporting activities once a week or more

Sports Direct and Amazon the most popular retail destinations to purchase goods

Over half of those who purchased sporting goods did so for non-sports use

Running the most purchased-for sport

Price and range the most influential factors when choosing where to buy

Just 10% of consumers said major sporting events encouraged them to purchase sports goods

The majority of consumers participate once a week
Figure 49: Frequency of sports participation, April 2015

Younger consumers more active
Figure 50: Frequency of sports participation, by age, April 2015

Urban active
Figure 51: Frequency of sports participation, by location, April 2015

Socio-economic group is tied to sports participation
Figure 52: Frequency of sports participation, by socio-economic group, April 2015
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Figure 53: Purchasing of sporting goods in the past 12 months, by in-store or online purchasing, April 2015

For sports or non-sports use
Figure 54: Reason for purchasing sporting goods in the past 12 months, April 2015
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For sports use and for non-sports use
Figure 59: Reason for purchasing sporting goods, by retailer, April 2015

Running the most purchased-for activity
Figure 60: Sporting activities sporting goods purchased for in the last 12 months, April 2015

Figure 61: Most popular sporting activities sports goods purchased for, 2012-15

The Consumer – What You Need to Know

Sports Participation

Where People Shop

Sporting Activities Goods Purchased For
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Items purchased by sport
Figure 62: Items purchased, by sporting activities, April 2015

Younger consumers more likely to purchase
Figure 63: Any purchase of clothing and footwear and equipment and accessories, by age, April 2015

Figure 64: Any purchase of clothing and footwear and equipment and accessories, by frequency of sports participation, April 2015

Figure 65: Retailers used to purchase sporting goods, by goods purchased, April 2015

Price and range most important when choosing where to buy
Figure 66: Factors considered important when choosing a retailer to purchase sporting goods from, April 2015

Price and promotions most important to Generation X
Figure 67: Select factors considered important when choosing a retailer to purchase sporting goods from, by generation, April 2015

Clear product descriptions online vital to older generations
Figure 68: Select factors considered important when choosing a retailer to purchase sporting goods from online, by generation, April
2015

Millennials value advice
Figure 69: Factors considered important relating to advice/recommendations when choosing a retailer to purchase sporting goods, by
generation, April 2015

Factors that influence choice of retailer within the leading specialists consumer base
Figure 70: Retailers sporting goods purchased from, by factors that are considered important when choosing which retailer to purchase
sporting goods from, April 2015

Factors impacting purchasing for sports and non-sports use
Figure 71: Reason for purchasing sporting goods, by factors considered important when choosing a retailer to purchase sporting goods
from, April 2015

Consumers most interested in category-specific discounts
Figure 72: Agreement with factors that would increase purchasing at sporting goods retailers, April 2015

Younger consumers more interested in innovations
Figure 73: Agreement with select factors that would increase purchasing at sporting goods retailers, by age, April 2015

Urban dwellers most interested in click-and-collect
Figure 74: Click-and-collect as a factor to increase purchasing at sports goods retailers, by location, April 2015

Just 8% of consumers were encouraged to purchase more goods following an event
Figure 75: Agreement with statements regarding major sporting events in the past three years, April 2015

Younger consumers more influenced by major sporting events
Figure 76: Agreement with statements regarding major sporting events in the past three years, by age, April 2015

Effects of sports participation on engagement with sporting events
Figure 77: Participation in sporting events, by agreement with statements regarding major sporting events in the past three years,
April 2015

Effects of sports goods purchasing on engagement with sporting events
Figure 78: Purchase of any sporting goods, by agreement with statements regarding major sporting events in the past three years,
April 2015
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