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“Customer loyalty has solidified the position of current
market leaders for the short term. However, these and all
mobile phone brands will face a mounting pressure to
lower prices in light of greater competition globally and
approaching smartphone market saturation in the US.”

— Bryant Harland, Technology and Media Analyst

This report looks at the following areas:
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= The impact of manufacturer and operating system loyalty REPORT NOW
= Satisfaction with existing mobile devices
= Can the mobile phone market continue to be driven by upgrades?
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