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“The craft beer movement continues to grow and although
it still does not represent a threat to the major players in
the sector, these brands have started acting by partnering
with craft beer producers or launching products that
directly compete with craft beers.”

— Andre Euphrasio, Research Analyst

This report looks at the following areas:

= Using older consumers to increase consumption of craft beer
= Food pairing can help boost consumption during meal times

Brazil still remains the largest beer market in Latin America and the third largest market by volume in
the world, with 13.8 billion liters (10 billion considering only retail volume sales) consumed in 2014,
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behind only China and the US. Brazilians drank more beer in 2014 compared to the previous year,
helped by the World Cup, reversing the falling trend.
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This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Ambev broadens its beer segment with new launches
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Figure 10: New Xingu design

Brasil Kirin celebrating Japan-Brazil diplomatic treaty
Figure 11: Kirin Ichiban regular (left) and commemorative (right) beers, 2015

Baden Baden
Figure 12: Baden Baden Heller Block and Baden Baden Witbier, 2014, Brazil
Grupo Petrépolis (re)launched Miller in Brazil
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Heineken Brasil

The Consumer — Frequency of Drinking Beer
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Beer is still as popular as ever
Figure 23: Frequency of drinking beer either at home or out of home, April 2015
Regular beer still dominates the market
Beer in a can is most common way of consuming beer
Figure 24: Package type, 2011-15, Brazil
The majority still drink one type of beer
Non-alcoholic beer on increase
Figure 25: Low/non-alcoholic beer worldwide
The North-East presents the lowest consumption rates among premium beer
Figure 26: Frequency of drinking beer either at home or out-of-home, by region, April 2015
Figure 27: Spirit-flavored beer, Worldwide

Figure 28: Spirit-flavored beer using Brazilian typical ingredients, Worldwide

The Consumer — Occasions and Places for Drinking Beer

Key points

Consumption of beer is higher out-of-home
Figure 29: Occasions and places for drinking beer, April 2015

Figure 30: Occasions and places for drinking beer, out-of-home, April 2015

Self-service beer
Clubbing with beer
The right beer with the right food

Beer is massively consumed at barbeques
Figure 31: Occasions and places for drinking beer, at home, April 2015

The Consumer — Premium Beer Attributes

Key points

Premium beers are seen as expensive
Figure 32: Premium beer attributes, April 2015

Figure 33: Ingredients clearly highlighted on the label

Heritage is key for over-55s

Craft breweries struggling to be seen as premium
Figure 34: Bottles with attractive labels

The Consumer — Attitudes and Behaviors toward Beer

Key points

Branding plays an important factor in the beer market
Figure 35: Attitudes & behaviors toward beer, April 2015

Using advertising to bring in customers
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Other ways of advertising
Money factors are not so important as like in other categories
Figure 36: Attitudes & behaviors toward beer, April 2015
Spicing up the beer market
Figure 37: Attitudes & behaviors toward beer, April 2015
Figure 38: Bohemias’s Caa-Yari and Bela Rosa
Figure 39: Attitudes & behaviors toward beer, by age, April 2015

The variety of the craft beer universe
Figure 40: New launches in the craft beer market, Brazil

Mixing beer with other alcoholic drinks to increase variety
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