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“Recent changes to Lotto pricing and formats look positive
for market value growth, but operators are still trailing all
other gambling sectors online. Instant wins could get them
back in the game.”

— David Walmsley, Senior Leisure Analyst

This report looks at the following areas:

= Have new Lotto formats changed the game? REPORT NOW
< How can lotteries be a bigger draw for the young?

= Are lotteries losing out online?

The UK lottery market returned to growth in 2014/15 thanks to the first full year of the £2 Lotto ticket, store.m | nte| .Ccom
a continuing boom in scratchcard sales and positive trends in the society sector.

Where value and volume trends head next will depend on consumer reaction to Lotto changes that CALL

lengthen jackpot odds but deliver larger rollovers and create more millionaires more often — but the EMEA

initial impression is positive for regular and occasional players alike. +44 (O) 20 7606 4533
The ongoing challenge for operators in all segments is to grow the participation base among younger

people and online, with Instant Win Games (IWGs) and mobile platforms potentially best placed to Brazil

achieve that. 0800 095 9094
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This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Major players step up promotional push
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National games turn to TV, local schemes keep personal touch
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The Consumer — What You Need to Know

Participation rates stuck on downward path
Those who stay are happy to commit
Supermarkets top of the lottery shopping list
Impulse play appeals to the young

Winners ready to save as much as spend
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Lotto price rises, participation rates fall...
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Lottery play a frequent habit
Figure 23: Participation in lottery games on a monthly or more frequent basis, November 2015

Subscriptions offer a shortcut to giving
Figure 24: Participation in lottery games on a monthly or more frequent basis, by age, November 2015
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Supermarkets sweep past corner shops
Figure 25: Methods of purchasing lottery products, November 2015

Mobile fails to dent retail preferences
Figure 26: Repertoire of locations lottery products purchased from, November 2015
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New technologies to regularise the impulsive
Figure 27: Lottery game purchasing habits, November 2016

Spreading scratchcard impulse beyond the store
Figure 28: Lottery games played, by purchasing habits, November 2015

Digital shopping can put lotteries on the list
Figure 29: Purchasing lottery products in supermarkets, by lottery game purchasing habits, November 2015

Lottery Prize Spending Preferences

Spend, spend, spend? Save, save, save actually
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Figure 30: Top spending priority after a £10,000 lottery game win, November 2016

Holidays for the impulsive, savings for regulars
Figure 31: Purchasing of National Lottery scratchcards, by top spending priority after a £10,000 lottery game win, November 2015

Appendix

Data sources
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Fan chart forecast

Figure 32: Forecast of UK lottery sales, 2015/16-2020/21
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