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“As the market approaches saturation, there is no one-size-
fits-all-solution, as upgrades by individual consumers are
triggered by different innovations. As a result, consumers’

varied preferences could potentially be best served with
customisable modular solutions that allow for
personalisation of both technical capabilities and
appearance.”

— Sara Ballaben, Technology Analyst

This report looks at the following areas:

= Encouraging early upgrades among smartphone owners REPORT NOW
= Fostering brand switching among smartphone owners

After returning to growth in 2014, the value of the mobile phones market increased by 3% to £1.7 V I S l T:

billion in 2015, mostly thanks to upgrades of contracts with phones undertaken in 2012 and 2013. store. m|nte| .Ccom

Nonetheless, Mintel expects the UK mobile phones market to slow down again from 2016 onwards and
reach a value of £1.8 billion in 2020. This is mostly due to the fact that smartphone ownership
flattened out in 2015, growing by only two percentage points to 77% of UK consumers between CALL
November 2014 and December 2015. EMEA
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As price remains a barrier to non-smartphone owners, opportunities to revive demand will most likely
come from appealing to existing users through innovation. Bigger screens and major hardware
innovation (from better cameras to NFC (Near Field Communication) chips) are among the most Brazil
important drivers. Phablets are now the main handsets for 40% of smartphone owners, and 0800 095 9094
increasingly popular trade-in and upgrade programs will further encourage consumers to buy into
newer models.
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Figure 23: LG’s V10 dual screen smartphone, October 2015

Let’'s Tango

Brand Communication and Promotion

Are marketing budgets shifting to offline channels?
Figure 24: Recorded above-the-line, online display and direct mail total advertising expenditure on smartphones, by advertiser, 2015

Mobile network providers aggressively target accessories category

Figure 25: Recorded above-the-line, online display and direct mail total advertising expenditure on smartphone accessories, by
advertiser, 2014 and 2015

Methodology and coverage

Brand Research — Manufacturers

Brand map
Figure 26: Attitudes towards and usage of selected technology brands, November 2015

Key brand metrics
Figure 27: Key metrics for selected technology brands, November 2015

Brand attitudes: Microsoft Lumia and HTC struggle to build positive image
Figure 28: Attitudes, by technology brand, November 2015

Brand personality: Apple enjoys unique positioning
Figure 29: Brand personality — Macro image, November 2015

Samsung and Sony successfully combine reliability and desirability
Figure 30: Brand personality — Micro image, November 2015

Brand analysis

Samsung enjoys well-rounded trustworthy image

Figure 31: User profile of Samsung, November 2015

Sony’s product offering fosters stronger positioning among men
Figure 32: User profile of Sony, November 2015

Apple shows unique and exclusive positioning among 16-24s and women
Figure 33: User profile of Apple, November 2015

Microsoft Lumia still trying to establish strong positioning
Figure 34: User profile of Microsoft Lumia, November 2015

HTC Vive could help boost brand image
Figure 35: User profile of HTC, November 2015

Brand Research — Operating Systems

Brand map
Figure 36: Attitudes towards and usage of selected brands, November 2015

Key brand metrics
Figure 37: Key metrics for selected brands, November 2015

Brand attitudes: Windows Phone suffers from limited availability of apps
Figure 38: Attitudes, by brand, November 2015

VISIT: store.mintel.com
BUY TH I S CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

REPORT NOW Americas +1 (312) 943 5250 | China +86 (21) 6032 7300

APAC +61 (0) 2 8284 8100 |
EMAIL: reports@mintel.com



http://reports.mintel.com//display/store/748210/
mailto:reports@mintel.com

MINTEL

Mobile Phones - UK - April 2016

e The above prices are correct at the time of publication, but are subject to
Report Price: £1750.00 | $2834.04 | €2223.04 B

Brand personality: Android couples accessibility with upbeat image
Figure 39: Brand personality — Macro image, November 2015
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Trade-in programs might drive market share
Figure 53: Factors that would influence choice of manufacturer, December 2015
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Figure 55: Best- and worst-case forecast for the value of the UK mobile phones market, 2015-20
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