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“2015 was a fantastic year for trips abroad, both in the
holiday and business markets. Growth continued in the

first half of 2016, however, the UK’s leave vote in the EU
referendum and the resultant drop in value of the pound
has cast doubt on performance in the second part of the

year.”
– Fergal McGivney, Travel and Technology Analyst

This report looks at the following areas:

• Perceptions of budget airlines has improved over the last two years
• Usage of premium economy on the rise
• Younger consumers and parents most willing to pay for onboard Wi-Fi

This Report analyses market trends, leading airline brands and innovations, as well as featuring
detailed consumer analysis, including: types of flight taken, types of airlines flown on, classes flown,
booking procedures, flight behaviours, and attitudes towards flights.
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Amadeus to tackle customer abandonment in the flight booking process

Etihad Airways rolls out its new iPhone app

Real time onboard seat auctions to be made possible

Ryanair plan to launch new corporate jets

Launch Activity and Innovation
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Use of budget carriers is more common

More consumers are purchasing premium economy seats

Charter flights most likely to be booked in-store

Most consumers are happy to book on a smartphone

A quarter of consumers willing to pay for Wi-Fi on long-haul flights

Budget long haul appeals to younger frequent flyers

Air travel is growing as consumer return overseas
Figure 40: Flight types taken, June 2016

Figure 41: Last flight type taken, June 2015

Easing the stresses of business travellers

Frequent flyers are more likely to live in London or Scotland
Figure 42: Number of flights taken in the last 12 months, June 2016

Figure 43: Number of flights taken in the last 12 months, by flight types taken in the last 12 months, June 2016

A greater proportion of people are flyer using charter airlines
Figure 44: Airline types flown in the last 12 months, June 2016

16-24s are big users of full-service airlines
Figure 45: Airline types flown in the last 12 months, by age, June 2016

Perceptions of budget airlines are improving
Figure 46: Perceptions of service improvements on budget airlines over the past few years, June 2016

Parents also feel budget airlines have improved
Figure 47: Willingness to pay for a more comfortable flight, June 2016

Premium economy usage increases
Figure 48: Classes flown in the last 12 months, June 2016

Premium economy more popular with younger consumers…
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Charter flights most likely to be booked in-store
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Smart TV bookings are one to watch for the future
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A quarter of consumers willing to pay for Wi-Fi on long-haul flights
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Finding the cheapest flight
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Budget long haul appeals to younger frequent flyers

Device Used for Online Booking

Flight Behaviours

Attitudes towards Flights I

Attitudes towards Flights II

Report Price: £1750.00 | $2834.04 | €2223.04

Airlines - UK - August 2016

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/748742/
mailto:reports@mintel.com


Figure 66: Attitudes towards flights II (2), June 2016

More parents think premium economy is worth it, while young frequent flyers are open to long-haul flights on budget carriers
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