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“When households think about choosing a bathroom
retailer for a refit, full-service retailers that offer fitting and

planning services top their priorities, so services have
become an essential factor in the marketing mix.”

– Jane Westgarth, Senior Market Analyst

This report looks at the following areas:

• How much influence does the builder/fitter have in choosing where to buy?
• What are the key factors that influence choice of bathroom retailer?
• Are people interested in water-saving bathrooms?

More than 60% of British homes share one bathroom and people want to manage the clutter that
comes with this, including more storage space, cupboards to keep toiletries and cleaning products out
of sight and useful caddies in the shower. This creates plenty of ways for retailers to add value to a
bathroom makeover. More than this, people want a pleasing ambience in their rooms and this helps
drive demand for bathroom accessories, as well as finishing off the room with the right lighting.
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Attracting small builders
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Bathstore – “Bathrooms Matter”

Victoria Plum emphasises that its operating costs are cheaper

Victorian Plumbing features flying delivery vans

Advert banned for being misleading

Nielsen Ad Intel coverage

27% of bathrooms revamped in the last three years
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Broad appeal of bathroom accessories

DIY stores dominate the bathrooms market
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Figure 45: Number of bathrooms in household, June 2016
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Young adults most likely to revamp bathrooms
Figure 51: Bathrooms/showers/cloakrooms fitted in the last three years, by age and socio-economic group, June 2016

Owner-occupiers are the key target group

Households likely to refit bathrooms one to three years following house move
Figure 52: Bathrooms/showers/cloakrooms fitted in the last three years, by household tenure and length of time in current home, June
2016

Londoners significantly more likely to refit bathrooms
Figure 53: Bathrooms/showers/cloakrooms fitted in the last three years, by region, June 2016

Elements of bathroom purchases
Figure 54: Selected bathroom fittings owned and bought in the last three years, June 2015

Figure 55: Cost of refit by DIY, builder or retailer, June 2016
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47% appointed their own fitter
Figure 56: Refit by DIY, builder or retailer, June 2016

Trust in the builder
Figure 57: Refit by DIY, builder or retailer, by age and socio-economic group, June 2016

More than half of owner-occupiers appoint their own fitter
Figure 58: Refit by DIY, builder or retailer, by household tenure and length of time in current home, June 2016

Who had the most say in deciding where to buy?
Figure 59: Bathroom fitting decisions, June 2016

Figure 60: Bathroom fitting decisions, by who had the most say, June 2016

Figure 61: Purchase of bathroom accessories, June 2016

Accessories have broad appeal
Figure 62: Purchase of bathroom accessories, by age and socio-economic group, June 2016

Broad appeal for accessories
Figure 63: Purchase of bathroom accessories, by household tenure and length of time in current home, June 2016

Replacement of bathroom fittings
Figure 64: Bathroom fittings replaced in the last 3 years, June 2016

Broad range of households have replaced fittings
Figure 65: Bathroom fittings replaced in the last 3 years, by household tenure and length of time in current home, June 2016

DIY stores dominate the bathrooms market
Figure 66: Retailers used for bathroom furniture/fittings, June 2016

DIY retailers by age and socio-economic group
Figure 67: Retailers used for bathroom furniture/fittings – DIY retailers, by age and socio-economic group, June 2016

53% use one store
Figure 68: Retailers used for bathroom furniture/fittings, repertoire, June 2016

Bought in-store or online
Figure 69: How people purchased bathroom fittings bought in the last three years, June 2015

Figure 70: Factors influencing choice of retailers/suppliers, June 2016

Figure 71: Factors influencing choice of retailers/suppliers, owner-occupiers, June 2016

Storage to keep the clutter out of sight
Figure 72: Importance of bathroom features, June 2016
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Forecast methodology

Appendix – Market Size and Forecast
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