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“The growing tween and teen population presents
opportunities for the sector, particularly for retailers that
offer the latest trends in age-appropriate styles because
over half of children aged 10-14 want their clothes to be
fashionable.”

— Tamara Sender, Senior Fashion Analyst

This report looks at the following areas:

o How has the childrenswear market been performing? RE PO RT NOW
e What are the opportunities for growth in the sector?

e How can retailers cater to the growing young teen clothing market?

Mintel estimates that the childrenswear market will grow by 1% in 2016 to £6.9 billion, as the sector is store.m i nte| .COom

seeing slowing sales due to a falling birth rate and high levels of discounting. The childrenswear market
is very price-sensitive and supermarkets and value retailers dominate the sector, keeping prices down
and impacting value sales. CALL:
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The growing tween and teen population presents opportunities for the sector, particularly for retailers +44 (0) 20 7606 4533
that offer the latest trends in age-appropriate styles as over half of children aged 10-14 want their
clothes to be fashionable.
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Shoppers are most interested in clothes that use innovative fabrics when buying childrenswear. As part 0800 095 9094
of the athleisure trend, children’s clothes styles are becoming more casual and sporty, with retailers
and brands using new fabrics that allow them to look good while also being functional and comfortable.
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Three fifths buy childrenswear as a gift
Figure 43: Who childrenswear or babywear has been purchased for, September 2016
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Most interest in innovative fabrics
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Figure 49: Types of retailer schoolwear is purchased from, September 2016

Loyal back-to-school shoppers

Most Important Factors when Buying Schoolwear

Mothers prioritise price of schoolwear
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Figure 52: Attitudes towards shopping for clothes, September 2016

Online is part of shopping for 10-14s

Appendix - Data Sources, Abbreviations and Supporting Information

Abbreviations

Consumer research methodology

Appendix - Market Size and Forecast

VISIT: store.mintel.com
BUY THIS CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

RE PO RT NOW Americas +1 (312) 943 5250 | China +86 (21) 6032 7300

APAC +61 (0) 2 8284 8100 |
EMAIL: reports@mintel.com



http://reports.mintel.com//display/store/748842/
mailto:reports@mintel.com

Childrenswear - UK - November 2016

MINTEL

Report Price: £1995.00 | $2431.91 | €2216.64

The above prices are correct at the time of publication, but are subject to

change due to currency fluctuations.

Forecast methodology

Figure 53: Best- and worst-case forecast of UK value sales of childrenswear, 2016-21
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