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“Dettol’s launch of a spray format has added versatility and
convenience to disinfectants, and has rejuvenated the
segment as a consequence. Prominent product launches
and advertising campaigns from Bloo and Duck have also
shown that there is potential for value growth within the
toilet cleaning segment, despite an overall decline in the
category for the third year in a row.”

— Richard Hopping, Brand and Household Analyst
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segment on the basis of prominent product launches and advertising campaigns. Brands that can offer
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Dettol activity boosts growth in disinfectants
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;ia_:;luge 32: New product development in the toilet cleaning, bleaches and disinfectants category, top ultimate companies and other,

Launches carry antibacterial claims
Figure 33: Leading claims in the toilet cleaning, bleaches and disinfectants category, based on 2016, 2015 and 2016
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Advertising and Marketing Activity

Adspend increases during 2016
;ioglu?l;eli*éG: Total above-the-line, online display and direct mail advertising expenditure on toilet cleaners, bleaches and disinfectants,

Majority of spend on cleaners/fresheners

Figure 37: Total above-the-line, online display and direct mail advertising expenditure on toilet cleaners, bleaches and disinfectants, by
sub-category, 2014-16
Figure 38: Jeyes Bloo Foam Aroma advert, 2016
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Figure 39: SC Johnson Duck ‘Total Toilet Protection” advert, 2016

Reckitt Benckiser supports Dettol Disinfectant Spray launch
Figure 40: Total above-the-line, online display and direct mail advertising expenditure on toilet cleaners, bleaches and disinfectants, by
main advertisers in 2016, 2014-16

TV remains dominant
Figure 41: Total above-the-line, online display and direct mail advertising expenditure on toilet cleaners, bleaches and disinfectants, by
media type, 2014-16

Nielsen Ad Intel coverage

The Consumer - What You Need to Know

Men take more responsibility

Disinfectant usage frequency increases

Germs and convenience influence toilet cleaning routine
Convenience and product range important to shoppers
Key to show functional aspects in advertising

Desire for long-lasting formulations

Multiple benefits in one likely to resonate

Cleaning and Buying Responsibility

Men take more responsibility for cleaning
Figure 42: Responsibility for cleaning the toilet(s), and responsibility for buying toilet cleaning products, January 2016 and January

2017
Figure 43: Any responsibility for cleaning the toilet(s), and any responsibility for buying toilet cleaning products, by gender, January

2016 and January 2017
Product Usage

Positive bleach perceptions mean it is most commonly used
Figure 44: Frequency of using toilet cleaning products in the last six months, January 2017

Disinfectant usage frequency inches upwards
Figure 45: Any usage of toilet cleaning products in the last six months, January 2016 and January 2017

Penetration of wipes marginally increases

Natural cleaning products are a threat

Toilet Cleaning Routine

Seat and lid cleaned most frequently
Figure 46: Frequency of toilet cleaning routine, January 2017

Emphasising convenience likely to pay off
Figure 47: Examples of products with innovative nozzles, 2015-16

Cleaning handle represents potential area of development

Shopping Locations for Toilet Cleaning Products

Convenience and product range important to shoppers
Figure 48: Place of purchase for any toilet cleaning product, January 2017

Change of supermarket strategy away from promotional activity

Online has potential to grow

Interest in Advertisements

VISIT: store.mintel.com
BUY THIS CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

RE PO RT NOW Americas +1 (312) 943 5250 | China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100 |
EMAIL: reports@mintel.com



http://reports.mintel.com//display/store/792691/
mailto:reports@mintel.com

MINTEL

Toilet Cleaning, Bleaches and Disinfectants - UK - April 2017

Report Price: £1995.00 | $2478.

79 | €2334.35 The above prices are correct at the time of publication, but are subject to

change due to currency fluctuations.

Key to show functional aspects

Figure 49: Interest in advertisements for toilet cleaning products, January 2017

Environmental advertising coul

Time is of the essence

d be influential

Importance of Product Features

Desire for long-lasting formulations

Fear of germs fuels antibacterial dependence
Figure 50: Importance of features in toilet cleaning products, January 2017

Multipurpose of less importance

Natural a nice to have, but little more

Attitudes towards Toilet Cleaning Products

Multiple benefits in one likely to resonate
Figure 51: Attitudes towards toilet cleaning products, January 2017

Killing germs is sometimes difficult to judge

Nearly a quarter use social media to get tips
Figure 52: Nifty’s DIY toilet cleaning pods, July 2016
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Figure 53: UK retail value sales of toilet cleaning and care products, at current and constant prices, 2011-21

Figure 54: UK retail value sales of bleaches and disinfectants, at current and constant prices, 2011-21

Figure 55: UK retail value sa

les of disinfectants, at current and constant prices, 2011-21
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