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"Health and fitness club revenues increased from 2011-16
but are expected to soften some into the future, a result of
the markets’ heavy dependence on adults aged 18-34 and

competition from digital fitness tools.

- Marissa Gilbert, Senior Health & Wellness
Analyst

This report looks at the following areas:

• Home exercising remains key barrier to market growth
• Some people prefer to exercise outside
• Older adults are not confident in their ability to exercise

Despite its positive outlook, the health and fitness club market is up against some challenges, including
consumer preferences for exercising at home, low interest in joining a gym, and low membership
interest, particularly among older adults. Opportunities for growth will come from diversified offerings,
such as occasional memberships, outdoor fitness facilities, and offering streaming/on-demand classes.
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Figure 35: Profile of premium fitness club chain opportunity, February 2017

Many gym goers aspire to join a luxury gym

Budget and local gyms could benefit from flexibility
Figure 36: Interest in luxury gym, occasional membership, and fitness facility in alternative space, by membership type (net), February
2017

An outdoor fitness park could refresh members’ workouts
Figure 37: Interest in outdoor fitness park, by age and income and parental status, February 2017

Young adults want motivation, discounts, and a social connection
Figure 38: Hard time getting motivated, discounts/perks for renewing, feel connected to community, by age, February 2017

Intrinsic motivators get people to the gym
Figure 39: Motivators to join a fitness center, February 2017

Young adults motivated by a variety of factors
Figure 40: Intrinsic motivators to join a fitness center, by gender and age, February 2017

Looking better motivates parents
Figure 41: Look better, feel more confident and happier motivators to join a fitness center, by parental status by gender, February
2017

Single women want to join a gym to improve image and confidence
Figure 42: Look better and feel more confident, by marital status and gender, February 2017

Black adults are motivated by more factors than other races
Figure 43: Look better, feel better, stronger, more confident, manage health conditions, and warm weather, by black and nonblack,
February 2017

The ‘basics’ and alternative classes garner the most overall interest
Figure 44: Class interest if offered by fitness facility, by rank, February 2017

Muscle building, competition, and nutrition classes draw in men
Figure 45: Interest (any rank) in strength training, body weight training, nutrition, cross-fit, and specialized sport training if offered by
fitness facility, by gender and age, February 2017

Yoga, dance, and kickboxing/boxing appeal to women
Figure 46: Interest (any rank) in yoga, dance, and kickboxing/boxing if offered by fitness facility, by gender and age and generation,
February 2017

Class scheduling should reflect interest
Figure 47: Interest (any rank) in stretching, tailored classes, hiit, and circuit training if offered by fitness facility, by gender and age,
February 2017

Pairing technology and fitness appeals to adults
Figure 48: Alternatives to working out at a fitness facility, February 2017

Young adults lead the way in the use of fitness technology
Figure 49: Alternatives to working out at a fitness facility – any use or interest (net), by age, gender, and age, and age and income,
February 2017

Hispanic adults express the most interest in fitness technology
Figure 50: Alternatives to working out at a fitness facility – any use or interest (net), by Hispanic origin, February 2017
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Sales data

Fan chart forecast

Consumer survey data

Abbreviations and terms

Abbreviations

Terms

Figure 51: Total US sales and forecast of health and fitness clubs, at inflation-adjusted prices, 2011-21

Figure 52: Location adults engaged in regular exercise in the past year, 2012-16

Appendix – The Market
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