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“Regulatory measures aim to increase competition in the
market, ensuring established providers will have to work

harder to attract and retain customers. Open Banking
should make it easier for people to compare and identify

products that are better suited to their needs. However, the
biggest challenge will be encouraging people to review

their arrangements in the first place.”
– Jessica Galletley, Financial Services Analyst

This report looks at the following areas:

• Changes to current account terms prompt people to review their arrangements
• Consumers most likely to share data with their main bank
• Open Banking will put pressure on providers to offer competitive overdraft charges

The current account market is experiencing a period of significant change. New regulation is driving
product innovation and encouraging the launch of new providers, as regulators aim to create a more
competitive market environment. The implementation of Open Banking by early 2018 will make it
easier for consumers to share their data with banks and other authorised third parties, allowing them
to compare their existing accounts with the rest of the market, and identify opportunities for switching
to better deals.
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Lloyds Banking Group has largest share of the market

Challengers lead the way in increasing transparency around overdrafts
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Nationwide continues to be seen as the most trusted brand

Lloyds Banking Group has largest share of the market
Figure 18: Current account providers (banking groups), by share of main and other current account market, May 2017
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Figure 24: Share of advertising expenditure on current accounts and related money-transmission services, by media type, 2016/17 (12
months to 30 April)
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Fee changes most likely to prompt people to review their arrangements

Less sensitivity to changes in rewards or discounts

Multiple account holders more sensitive to changes
Figure 35: Prompts to review current account arrangements, by number of current accounts, May 2017
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Figure 36: Prompts to review current account arrangements – ‘Seeing an advert for a more competitive product’, by age and gender,
May 2017
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One in four uses their overdraft regularly
Figure 38: Agreement with the statement ‘I use a current account overdraft regularly (ie each month)’, May 2017

Overdraft usage varies by provider
Figure 39: Agreement with the statement ‘I use a current account overdraft regularly (ie each month)’, by main current account
provider, May 2017
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Figure 40: Usage and attitudes towards current accounts, May 2017

Convenience drives cross-selling among current account holders
Figure 41: Attitudes towards your main current account provider, May 2017
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Difficulty finding suitable products mean people turn to their bank
Figure 42: Agreement with the statement – ‘I find it difficult to work out which banking products are most suitable for my needs’, by
age, May 2017

Younger parents more likely to go straight to their main bank
Figure 43: Attitudes towards current accounts – CHAID – Tree output, May 2017
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Figure 44: Attitudes towards your main current account provider – All answering ‘Yes’, by main current account provider, May 2017

Three in four are happy to share their data with their main bank…

… but one in five is concerned
Figure 45: Willingness towards sharing financial data with different providers, May 2017

New banks less trusted than other banks
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Millennials equally likely to share with a tech firm as a new bank
Figure 46: Willingness towards sharing financial data with different providers, May 2017
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