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B ‘ “The sports betting market, now dominated by online
activity, is looking for mobile users to extend their staking
habits beyond the home and for social media to finally
come of age as a platform for play.”

— David Walmsley, Senior Leisure Analyst

This report looks at the following areas:

. Solving smartphones’ mobility challenge RE PO RT NOW
° Social media: Finally worth a bet?

Growth in consumer expenditure on sports betting continues to be driven by online activity and rising VISIT:

interest in football products, although a stagnating player pool and the exposure of some key sto re.mi nte| .COom

demographics to the worst of any economic downturn could put a brake on recent expansion rates.
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
. more holistic view of this market

reports.mintel.com © 2017 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


http://reports.mintel.com//display/store/793751/
mailto:reports@mintel.com

MINTEL

Sports Betting - UK - August 2017

e The above prices are correct at the time of publication, but are subject to
Report Price: £1995.00 | $2583.33 | €2370.86 B

Table of Contents

Overview

What you need to know

Covered in this Report

Executive Summary

The market
Betting boom breaks £3 billion barrier
Figure 1: Forecast of consumer expenditure* on sports betting, 2011/12-2021/22

Online lead looks a near-2/1 shot
Figure 2: Consumer expenditure on sports betting, by channel, 2015/6

Power of digital draws football level with racing
Figure 3: Consumer expenditure on sports betting, by sport and channel, October 2015-September 2016

The consumer

Sport second favourite with gamblers
Figure 4: Participation in gambling activities, June 2017

Football forges ahead
Figure 5: Sports bet on during the past year, June 2017

Social media edges into the picture
Figure 6: Methods of sports betting, June 2017

Sports bettors on verge of mobile-first
Figure 7: Devices used to bet on sport online, June 2017

In-play stays firmly in-home
Figure 8: Remote sports betting locations, June 2017

Studying the form extends to sportsbook choice
Figure 9: Sports betting habits, June 2017

Female market responds to a more personal approach
Figure 10: Interest in sports betting innovations, June 2017

What we think

Issues and Insights

Solving smartphones’ mobility challenge
The facts

The implications

Social media: Finally worth a bet?

The facts

The implications

The Market - What You Need to Know

Betting boom breaks £3 billion barrier

VISIT: store.mintel.com
BUY THIS CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

RE PO RT NOW Americas +1 (312) 943 5250 | China +86 (21) 6032 7300

APAC +61 (0) 2 8284 8100 |
EMAIL: reports@mintel.com



http://reports.mintel.com//display/store/793751/
mailto:reports@mintel.com

MINTEL

Sports Betting - UK - August 2017

e The above prices are correct at the time of publication, but are subject to
Report Price: £1995.00 | $2583.33 | €2370.86 B

Online spending gap continues to widen
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Market Size and Forecast

Betting business breaks £3 billion barrier
Figure 11: Consumer expenditure on sports betting*, 2011/12-2021/22

Forecast
Figure 12: Forecast of consumer expenditure on sports betting, 2011/12-2021/22

Forecast methodology
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Market dips a toe back in the pools

Advertising and Marketing Activity

Online competition fuels spending boom

;ié;ure 260: Total recorded above-the line, online display and direct mail advertising expenditure of leading sports betting operators*,
14-1

Photo finish between television, digital and print

Figure 21: Total recorded above-the line, online display and direct mail advertising expenditure of leading sports betting operators, by
media type, 2014-16

Horseracing sponsorship re-opens for business

The Consumer - What You Need to Know

Sports on second step of the gambling podium
Football leads racing on aggregate

Social channels move onto the sports betting radar
Smartphones pull level with laptops

In-play stays in-home
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The personal touch holds female appeal
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Better-off bettors still watching their wallets
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Early retirement limiting potential player pool
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Pub scene primed to get social
Figure 29: Remote sports betting locations, June 2017

Sports betting starts to get out more
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Figure 30: Remote sports betting, in-home v out-of-home, June 2017

Sports Betting Habits

Savvy shopping threatens betting brand loyalty
Figure 31: Sports betting habits, June 2017

A new generation embraces sports betting’s social side
Figure 32: Participation in social betting activities, June 2017

Sports Betting Innovations

A head start for live data

Figure 33: Interest in sports betting innovations, June 2017

Stadium bettors mind the gap

Figure 34: Interest in sports betting innovations among bettors who stake in-person at sports events, June 2017
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Data sources
Abbreviations

Fan chart forecast

Figure 35: Forecast of consumer expenditure on sports betting 2016/17-2021/22
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