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Breakfast and brunch continue to shine as bright spots in
the restaurant industry. Brunch in particular has become a
trendy meal occasion due to its association with relaxation,
innovative dishes, and even alcoholic drinks.

This report looks at the following areas:

e Consumers tend to stick to restaurants they know RE PO RT N OW
e Manufacturers double down on convenience

Operators are leveraging consumers’ interest in brunch by creating unique brunch entrées and VISIT:
innovative brunch cocktails. While consumers view at-home breakfast foods as convenient, restaurants sto re.mi nte| .COm

can invest in new technologies that make ordering breakfast even easier.
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. more holistic view of this market
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Figure 13: Changes in food price indexes, April 2016-17
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Egg entrées are appearing more on menus
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The Consumer - What You Need to Know

Familiar cuisines are the most appealing
Brunch is a unique meal occasion
Consumers want a variety of brunch options
Weekend and weekday breakfasts differ

Those who post about breakfast/brunch online are enthusiastic diners

Breakfast/Brunch Restaurant Visitation

QSRs remain the top spot for breakfast
Figure 26: Restaurant breakfast/brunch visitation, May 2017

Cater to the iGens
Figure 27: Restaurant breakfast/brunch visitation, by generation, May 2017

Most consumers visit only a few locations for breakfast/brunch
Figure 28: Restaurant breakfast/brunch visitation, number of locations visited, May 2017

Figure 29: Restaurant breakfast/brunch visitation, 4+ locations visited, May 2017

Breakfast/Brunch Cuisine Interest

Consumers are interested in familiar cuisines
Figure 30: Breakfast/brunch cuisine interest, May 2017

Interest in international dishes among segment visitors
Figure 31: Breakfast/brunch cuisine interest, by segment visitors, May 2017

Not all Millennials are the same
Figure 32: Breakfast/brunch cuisine interest, by generation, May 2017

Figure 33: Breakfast/brunch cuisine interest, by select Millennial groups, May 2017

Brunch Occasions

Brunch is a fun, social meal occasion
Figure 34: Brunch occasions, May 2017

Younger women view brunch as a social experience

Figure 35: Brunch occasions, by gender, May 2017

Figure 36: Brunch occasions, by gender and age, May 2017
iGens and Millennials brunch for a variety of reasons

Figure 37: Brunch occasions, by generation, May 2017

Figure 38: Brunch occasions, by age and HH income, May 2017

Brunch is a relaxing occasion for Black and Asian diners
Figure 39: Brunch occasions, by race and ethnicity, May 2017

Brunch is a frequent occasion for engaged social media users
Figure 40: Brunch occasions, by social media breakfast/brunch posters, May 2017

Brunch Option Interest

Consumers want options when dining out for brunch
Figure 41: Brunch option interest, May 2017
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Millennials drive interest in alcohol at brunch
Figure 42: Brunch option interest, by generation, May 2017

Figure 43: Brunch option interest, by Millennials and area, May 2017
Figure 44: Brunch option interest, by Millennials and ethnicity, May 2017

Hotels can attract locals with brunch
Figure 45: Brunch option interest, by segment visitors, May 2017

Cool cocktails can wind up on social media
Figure 46: Brunch option interest, by social media breakfast/brunch posters, May 2017

Coffee and booze for parents
Figure 47: Brunch option interest, by parental status and age, May 2017

Brunch Option Interest — TURF Analysis

Methodology

79% of consumers are satisfied with three brunch options
Figure 48: TURF analysis - Brunch interest, May 2017

Breakfast/Brunch Important Factors

Quality, affordability, and location are point-of-entry factors
Figure 49: Breakfast/brunch important factors, any day, May 2017

Healthful dishes may attract more female consumers
Figure 50: Breakfast/brunch important factors, any day, by gender, May 2017

QSRs must keep up with iGen tastes
Figure 51: Breakfast/brunch important factors, any day, by generation, May 2017

The importance of factors varies by segment visitors
Figure 52: Breakfast/brunch important factors, any day, by segment visitors, May 2017

A great coffee selection appeals to parents
Figure 53: Breakfast/brunch important factors, any day, by parental status and age, May 2017

Breakfast/Brunch Important Factors by Day

Take it easy on the weekends
Figure 54: Breakfast/brunch important factors, weekday vs weekend, May 2017

Figure 55: Breakfast/brunch important factors, weekday vs weekend, May 2017

Breakfast/Brunch Attitudes

Restaurant breakfast/brunch is an indulgence
Figure 56: Breakfast/brunch attitudes, May 2017

Restaurant breakfast a treat for women, utility for men

Figure 57: Breakfast/brunch attitudes, by gender, May 2017

Figure 58: Breakfast/brunch attitudes, by gender and age, May 2017
iGens/Millennials drive interest in breakfast/brunch tech

Figure 59: Breakfast/brunch attitudes, by generation, May 2017

Figure 60: Breakfast/brunch attitudes, by select Millennial groups, May 2017
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Social media breakfast/brunch poster profile
Figure 61: Social media breakfast/brunch posters demographics, index against all AFH breakfast/brunch consumers

Brunch is an anytime occasion for the social media poster
Figure 62: Breakfast/brunch attitudes, by social media breakfast/brunch posters, May 2017

Appendix — Data Sources and Abbreviations

Data sources

Consumer survey data
Mintel Menu Insights
Social media methodology
Abbreviations and terms
Abbreviations

Terms

Appendix - The Consumer
Figure 63: Employed workers doing some or all of their work on their main job at home, by occupation type, 2006-15 annual averages
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