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"The market for frozen breakfast foods has entered into a
a8 relatively stable period of stagnation, with frozen handheld
options managing a degree of growth, as they cater to

consumer demand for easy-to-use and portable breakfast
foods."

This report looks at the following areas:

e Handheld options cater to portability demand RE PO RT NOW
e Restaurants encouraging more breakfast consumption

e Increase in childless households portends a need for change

Interestingly, a chief competitor to the category, restaurant breakfast menus, may well be encouraging Sto re.m | nte| .COm

consumers to view breakfast foods as an any-time-of-day meal, a notion which retail brands could
leverage to increase usage of their breakfast options.
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
. more holistic view of this market
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Breakfast importance low among younger consumers
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Consumers also avoiding artificial in frozen
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Cleaner labels may resonate, as does value and trial
Figure 37: Increasing purchase, May 2017

Younger consumers appear to be avoiding wasted food, time, effort
Figure 38: Increasing purchase, by age, May 2017

Real approach to reach Hispanic consumers...and others
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Figure 39: Increasing purchase, by Hispanic origin, May 2017
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Figure 44: Opinions, by Hispanic origin, May 2017

Appendix—Data Sources and Abbreviations

Data sources

Sales data

Fan chart forecast
Consumer survey data
Abbreviations and terms

Abbreviations

Appendix - The Market
Figure 45: Total US sales and forecast of frozen breakfast foods, at inflation-adjusted prices, 2012-22

Figure 46: Total US retail sales and forecast of frozen breakfast foods, by segment, at current prices, 2012-22
Figure 47: Total US retail sales of frozen breakfast foods, by segment, at current prices, 2015 and 2017
Figure 48: Total US retail sales and forecast of frozen breakfast entrees, at current prices, 2012-22

Figure 49: Total US retail sales and forecast of frozen breakfast entrees, at inflation-adjusted prices, 2012-22
Figure 50: Total US retail sales and forecast of frozen breakfast handhelds, at current prices, 2012-22

Figure 51: Total US retail sales and forecast of frozen breakfast handhelds, at inflation-adjusted prices, 2012-22
Figure 52: Total US retail sales and forecast of frozen waffles, at current prices, 2012-22

Figure 53: Total US retail sales and forecast of frozen waffles, at inflation-adjusted prices, 2012-22

Figure 54: Total US retail sales of frozen breakfast foods, by channel, at current prices, 2012-2017

Figure 55: Total US retail sales of frozen breakfast foods, by channel, at current prices, 2015 and 2017

Figure 56: US supermarket sales of frozen breakfast foods, at current prices, 2012-17

Figure 57: US sales of frozen breakfast foods through other retail channels, at current prices, 2012-17

Appendix - Key Players

Figure 58: MULO sales of frozen breakfast entrees, by leading companies and brands, rolling 52 weeks 2016 and 2017
Figure 59: MULO sales of frozen breakfast handhelds, by leading companies and brands, rolling 52 weeks 2016 and 2017
Figure 60: MULO sales of frozen waffles, by leading companies and brands, rolling 52 weeks 2016 and 2017

Appendix - The Consumer

VISIT: store.mintel.com
BUY THIS CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

RE PO RT NOW Americas +1 (312) 943 5250 | China +86 (21) 6032 7300

APAC +61 (0) 2 8284 8100 |
EMAIL: reports@mintel.com



http://reports.mintel.com//display/store/794009/
mailto:reports@mintel.com

MINTEL

Frozen Breakfast Foods - US - August 2017

e The above prices are correct at the time of publication, but are subject to
Report Price: £3085.18 | $3995.00 | €3666.43 B

Figure 61: Opinions of frozen options and meals, by gender
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