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"Dollar sales of tea are projected to reach $8 billion in
2017. The market has continued steady dollar sales growth,

increasing 24% from 2012-17. 79% of US adults drink tea,
60% drink RTD options, and 49% drink bagged/loose-leaf

varieties."
- Beth Bloom,

Associate Director, US Food and Drink Reports

This report looks at the following areas:

• Tea and RTD market grows 24% 2012-17; slowdown ahead
• Instant tea mixes continue to struggle
• Consumers have a fridge-full of options to quench their thirst

Good news comes from the fact that a higher percentage of drinkers are increasing tea consumption
than are decreasing. Strong performance in the canned/bottled RTD segment, which delivers on
convenience and variety for time-strapped, thirsty consumers, drives gains. The pace of tea growth is
expected to slow amid a non-alcoholic beverage market ripe with stiff competition vying for share of
stomach.
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Lipton sees strong growth in refrigerated and RTD tea segments; kombucha thrives
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Figure 22: Tea launches – RTD*, by leading claims, 2013-17**

Unflavored/plain lead RTD launches
Figure 23: Tea launches – RTD*, by leading flavors, 2013-17**

…while bagged/loose leaf, single-cup segment expands flavors
Figure 24: Tea launches – Bagged, loose leaf, and single-cup teas, by leading flavors, 2013-17*

…instant tea mixes highlight international flair
Figure 25: Tea launches – Instant tea mixes, by leading flavors, 2013-17*

RTDs see strong growth in natural channels
Figure 26: Natural supermarket sales of tea and RTD tea, by segment, at current prices, 2015-17

MULO sales of instant tea mixes decline by 5%
Figure 27: MULO sales of instant tea mixes, by leading companies and brands, rolling 52 weeks 2016 and 2017

Figure 28: Tea launches – Instant tea mixes, by format, 2013-17*

Brands experiment with mouthfeel of RTDs

Tea cocktails move tea beyond the non-alcoholic beverage space

Cooking with tea may kickstart sluggish loose leaf tea sales

79% of US adults drink tea

One in five tea drinkers has increased consumption in the past year

Interest in flavored/herbal tea on the rise

Tea has a strong association with relaxation

Promoting energy may boost morning tea consumption

More effort could be made to help tea stand out from other drink options

79% of US adults drink tea
Figure 29: Tea consumption – Net, May 2017

Instance of tea consumption split by gender; tea types vary
Figure 30: Share of tea consumption – Net, by gender, May 2017

25-44s make up the largest share of tea drinkers
Figure 31: Share of tea consumption – Net, by age, May 2017

Half of teens drink RTD tea
Figure 32: Iced-tea (RTD) consumption, 2012-16

A third of tea drinker comes from HHs earning $100K+
Figure 33: Share of tea consumption – Net, by HH income, May 2017

One in five tea drinkers has increased consumption in the past year
Figure 34: Tea statements – Change in consumption, May 2017
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RTD

Wide range of RTD options give consumers a lot to choose from

Regular-calorie leads over diet/low-cal RTDs

Fairly even split between single- and multiserve RTDs among consumers overall

Kombucha consumption is still relatively low
Figure 35: Tea consumption – RTD tea, May 2017

Figure 36: Tea consumption – Refrigerated RTD size, by age, May 2017

Figure 37: RTD tea consumption, by type, 2013-17

Bagged/loose leaf

Four in 10 consumers drink bagged tea
Figure 38: Tea consumption – Bagged/loose leaf tea, May 2017

Figure 39: Tea consumption – Bagged/loose leaf tea, by age, May 2017

Interest in flavored/herbal tea on the rise
Figure 40: Tea consumption – Bagged/loose leaf tea, by flavor, 2013-17

Hot preparation leads iced tea usage for bags
Figure 41: Tea consumption – Bagged/loose leaf tea, by purpose, 2013-17

Single-cup

Iced tea leads single-cup usage
Figure 42: Tea consumption – Single-cup tea, May 2017

Instant

Instant iced tea mix use on the decline
Figure 43: Tea consumption – Instant iced tea mix, 2013-15

Caffeinated vs. decaffeinated

A higher percentage of tea drinkers primarily drink caffeinated varieties
Figure 44: Tea statements – Caffeinated, May 2017

Tea repertoire

Nearly a quarter of consumers drink 3-4 types of tea
Figure 45: Repertoire of tea consumption, May 2017

Young adults are more likely to purchase multiple tea types
Figure 46: Repertoire of tea consumption, by age, May 2017

Bagged tea leads for being the single tea of choice
Figure 47: Repertoire of tea consumption – net types, May 2017

Tea performs well for flavor
Figure 48: Reasons for consumption, by type – net, May 2017

Women are more likely to turn to tea for health reasons
Figure 49: Reasons for consumption, by gender, May 2017

Tea hits a lot of marks for younger consumers, underperforms on flavor
Figure 50: Reasons for consumption, by age, May 2017

Reasons for Consumption
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Coffee leads for morning consumption
Figure 51: Drinking occasion – daypart, by beverage type, May 2017

Figure 52: Drinking occasion – Daypart, by tea type, May 2017

Promoting energy may boost morning tea consumption
Figure 53: Drinking occasion – energy, by beverage type, May 2017

Figure 54: Drinking occasion – energy, by tea type, by age, May 2017

Weather occasions may present a strong opportunity for tea marketing
Figure 55: Drinking occasion – weather, by beverage type, May 2017

Figure 56: Drinking occasion – weather, by tea type, May 2017

Tea most closely competes with water across other occasions
Figure 57: Drinking occasion – other occasions, by beverage type, May 2017

Varied perception of products spell a category ripe for targeted marketing
Figure 58: Tea attributes, by type, May 2017

Figure 59: Tea statements – RTD, May 2017

Younger consumers have higher perception of RTDs than do older consumers
Figure 60: Tea attributes – Type, by age, May 2017

More effort could be made to help tea stand out from other drink options
Figure 61: Tea statements – Health, May 2017

Tea drinkers aren’t bothered by time
Figure 62: Tea statements – Brew, by gender and age, May 2017
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Figure 68: Total US retail sales and forecast of bagged, loose leaf, and single-cup, at inflation-adjusted prices, 2012-22

Figure 69: Total US retail sales and forecast of instant tea mixes, at current prices, 2012-22

Figure 70: Total US retail sales and forecast of instant tea mixes, at inflation-adjusted prices, 2012-22
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Figure 71: US supermarket sales of tea and RTD tea, at current prices, 2012-17
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Figure 85: Natural supermarket sales of tea and RTD tea, by segment, at current prices, 2015-17

Figure 86: Natural supermarket sales of tea and RTD tea, by flavor, at current prices, 2015-17

Figure 87: Natural supermarket sales of tea and RTD tea, by packaging, at current prices, 2015-17

Figure 88: Natural supermarket sales of tea and RTD tea, by organic ingredients, at current prices, 2015-17

Figure 89: Natural supermarket sales of tea and RTD tea, by fair-trade labeling/certification, at current prices, 2015-17

Figure 90: Natural supermarket sales of tea and RTD tea, by presence of GMO ingredients, at current prices, 2015-17

Figure 91: Natural supermarket sales of tea and RTD tea, by "natural" labeling or perception, at current prices, 2015-17

Appendix – Key Players

Report Price: £3085.18 | $3995.00 | €3666.43

Tea and RTD Tea - US - August 2017

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/794015/
mailto:reports@mintel.com

	Tea and RTD Tea - US - August 2017
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Overview
	Executive Summary
	The Market – What You Need to Know
	Market Size and Forecast
	Market Breakdown
	Market Perspective
	Market Factors
	Key Players – What You Need to Know
	Company and Brand Sales of Tea and RTD Tea
	What’s Working?
	What’s Struggling?
	What’s Next?
	The Consumer – What You Need to Know
	Who’s Drinking Tea?
	Types of Tea Consumed
	Reasons for Consumption
	Drinking Occasions
	Perceptions of Tea
	Appendix – Data Sources and Abbreviations
	Appendix – The Market
	Appendix – Key Players



