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"Faced with declines in motor fuel rates, cigarette smokers,
and carbonated soda drinkers in recent years, the

convenience store (c-store) industry is in a state of change
as it looks toward other product areas and innovations to

drive sales."
Diana Smith, Associate Director - Retail & Apparel

This report looks at the following areas:

• Channel back on a path of growth, but faces some threats
• Competitive pressure mounts
• Falling short on product assortment and price

Leading retailers in the industry are focused first and foremost on adding healthier food and beverage
items to their assortments. Beyond that, big advancements in the coming year and beyond are likely to
include home delivery, scan and go checkout options, mobile payment, and improved loyalty programs
that better leverage customer data, analytics, and technology.
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Is the c-store industry on a course of consolidation?

Experimentation with new kiosks and store formats
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Store formats
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Gas station-based c-stores have an advantage
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C-stores have some catching up to do to truly be omnichannel
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C-stores with gas stations see highest visitation overall
Figure 32: Types of c-stores visited, January 2018

C-stores without gas stations may see more frequent visitors
Figure 33: Shopping frequency, by types of c-stores, January 2018

Location, price, convenience key selling points
Figure 34: Factors that influence c-store preference, January 2018

Men are looking for more quality
Figure 35: Factors that influence c-store preference, by gender and age, January 2018

Store environment matters too
Figure 36: Factors that influence c-store preference, by race and Hispanic origin, January 2018

What does “quality” mean anyway?
Figure 37: C-store foodservice quality indicators, December 2016

It all comes back to price

Non-food items represent an opportunity area
Figure 38: Reasons for visiting, January 2018

Promote foodservice to appeal to Millennials and iGens
Figure 39: Reasons for visiting, by generation, January 2018

Expanded food and beverage assortments have upside potential
Figure 40: Types of food/beverages purchased, January 2018
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No reason to go
Figure 41: Reasons for not visiting a c-store, January 2018

Price is much more of a barrier for older consumers
Figure 42: Reasons for not visiting a c-store, by gender and age, January 2018

Marketing reportedly goes unnoticed by nearly half of shoppers
Figure 43: Marketing influencers, January 2018
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Consumers view store brands positively
Figure 47: Attitudes toward store brands, by gender and age, January 2018

High interest in stores that specialize in healthy foods
Figure 48: Attitudes toward healthy foods, by gender and age and parental status, January 2018

Mobile apps preferred over websites
Figure 49: Shopping behaviors, by gender and age, January 2018

Loyal to wherever it’s most convenient
Figure 50: Attitudes related to loyalty, by gender and age, January 2018

Expanded food and beverage offerings could yield sales upside
Figure 51: Desired improvements, by gender and age, January 2018 – Part one

Figure 52: Desired improvements, by gender and age, January 2018 – Part two

Hispanics express interest in all improvement areas
Figure 53: Desired improvements, by race and Hispanic origin, January 2018

TURF analysis reveals many opportunities to maximize reach
Figure 54: TURF Analysis – Desired improvements, January 2018
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