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"Despite a slowdown, color cosmetics continues to post
growth, with facial cosmetics still commanding the highest

consumer spend."
- Alison Gaither, Beauty & Personal Care Analyst

This report looks at the following areas:

The popularity of the no-makeup look continues to be on-trend, with consumers seeking skincare-
based formulas to boost radiance. Lastly, Black women are a key market, as the inclusivity movement
encourages product trial in segments in which Black women are normally disengaged.
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Natural coverage and the right shade are essential
Figure 21: Facial makeup benefits, April 2018
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Figure 39: Attitudes toward color cosmetics, April 2018

Eye Makeup Usage and Mascara Benefits

Lip Makeup Usage and Benefits

Attitudes toward Color Cosmetics

Report Price: £3254.83 | $4395.00 | €3662.99

Color Cosmetics - US - July 2018

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/860553/
mailto:reports@mintel.com


18-24-year-olds more likely to demand inclusivity
Figure 40: Attitudes toward color cosmetics, by age, April 2018
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