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"While sales growth has been minimal for retail pizza, a
strong uptick in 2018 provides an indication of the growth

potential of the category. Continued improvements in
flavor variety, quality, and healthfulness will help

marketers and retailers take advantage of frozen and
refrigerated pizza’s unique combination of convenience

and fun."
- John Owen, Senior Food & Drink Analyst

This report looks at the following areas:

• Sales growth picks up in 2018
• Frozen pizza trails take-out and delivery
• Shopping routine may be a barrier to trying new types and flavors
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Sales of pizza by company
Figure 15: Multi-outlet sales of pizza, by leading companies, rolling 52 weeks 2017 and 2018

Regional competitors hold their own

Bernatello’s Foods

Home Run Inn Chicago

Palermo’s

Premiumization of private label frozen pizza

No additives/preservatives claims increasingly common on pizza
Figure 16: Leading claims on pizza product launches, 2013-18*
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Pizzas with more sophisticated flavors set to gain
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Heaviest users want greater flavor variety

Frozen pizza trails takeout and delivery
Figure 18: Household pizza consumption, July 2018

35-54 age group emerging as an opportunity market for frozen pizza
Figure 19: Household pizza consumption, by age, July 2018

Larger households more likely to opt for frozen pizza
Figure 20: Household pizza consumption, by household size, July 2018

Parents and young adults the most frequent consumers of frozen pizza
Figure 21: Frequency of household frozen pizza consumption, by presence of children and by age, July 2018

Frozen pizza’s dual nature – utilitarian and fun – defines occasions
Figure 22: Frozen and refrigerated pizza consumption occasions, July 2018

Young adults eat pizza across a wider array of occasions
Figure 23: Frozen and refrigerated pizza consumption occasions, by age, July 2018

Shopping routine may be a barrier to trying new types and flavors
Figure 24: Frozen and refrigerated pizza behaviors, July 2018

Younger adults more likely to stick with favorite varieties and brands
Figure 25: Frozen and refrigerated pizza behaviors, by age, July 2018

Crust almost as likely as toppings to factor into pizza purchase decisions

Cost ranks third
Figure 26: Frozen and refrigerated pizza purchase factors, July 2018

Category gets credit for improvement in variety and taste

Opportunity for premium pizza
Figure 27: Attitudes toward frozen and refrigerated pizza, July 2018

Young adults more likely to hold a critical view of category
Figure 28: Attitudes toward frozen and refrigerated pizza, by age, July 2018

Customization appeals to category’s most frequent users
Figure 29: Attitudes toward frozen and refrigerated pizza, by frequency of frozen pizza consumption, July 2018

Heaviest users want greater flavor variety
Figure 30: Interest in pizza concepts, by frequency of frozen pizza consumption, July 2018

Data sources

Household Pizza Consumption

Pizza Consumption Occasions

Pizza Shopping Behaviors

Pizza Purchase Factors

Attitudes toward Pizza

Pizza Concepts

Appendix – Data Sources and Abbreviations
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