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“Businesses are cutting back on travel in light of
uncertainty surrounding Brexit and the impact of a weak
pound. Airline GDS fees and new GDPR regulations are
also making life more difficult for British-based
companies. However, there are opportunities for larger
TMCs to develop products that help businesses save money
and navigate the choppy waters of GDPR regulations.”

— Fergal McGivney, Senior Travel Analyst

This report looks at the following areas:

e Mobile banking apps are cutting costs for businesses RE PO RT NOW
e Tough challenges lie ahead for travel management companies

Business travel is suffering in the wake of the Brexit vote. According to data from the ONS, the number VISIT:

of overseas business trips taken by UK employees declined by 5.4% to 6.8 million in 2017. Mintel store.mi nte| .COom

expects this figure to fall again in 2018, to reach 6.6 million. Businesses are spending less on overseas
travel services. Around a third of business travellers say their company is cutting back on business
class travel and opting for premium economy or standard economy flights. CALL:

EMEA
However, there are still opportunities for travel suppliers and operations in the business travel sector. +44 (0) 20 7606 4533
Companies will gravitate towards services that will help them save money and time, as well as navigate
the complexities of GDPR regulations. However, the same GDPR regulations will prove challenging for
travel suppliers and travel management companies (TMCs) that rely on customer data to operate Brazil
effectively. TMCs should prepare for the possibility that some businesses may push GDPR accountability 0800 095 9094
and management to them.
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Figure 28: Lumo’s flight prediction tool

Concur partners with Slack and is working on Amazon Alexa tasks
Figure 29: Concur and Slack partnership brings Concur Expense Beta

Shep travel is a lightweight Google Chrome extension that helps track travel bookings
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Chauffer driven Blacklane raises over £30 million in Series D funding

Hyatt Leverage corporate travel scheme targets SMEs
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Figure 31: Business Travel, domestic versus overseas, May 2018

Despite the downturn there are still opportunities for conferences and events on home soil
Figure 32: Business travel participation, May 2017 -18

Frequency of business trips expected to decline
Figure 33: Frequency of business trips in the UK, May 2018
Figure 34: Frequency of business trips abroad, May 2018

GDPR presents a hurdle to personalisation
Figure 35: Occasional business traveller versus frequent business traveller, May 2018

Profile of the Business Traveller
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Heathrow’s third runway set to boost business travel in the South East
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Rail travel increases put pressure on domestic business travel
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Rising cost of oil makes travel more expensive
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Figure 51: Best- and worst-case forecast for domestic business travel value, 2018-23
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Figure 52: Best- and worst-case forecast for total business travel volume (domestic and overseas), 2018-23

Figure 53: Best- and worst-case forecast for total business travel value (domestic and overseas), 2018-23
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