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"Consumer interest in health and wellness paired with
innovation occurring in the water market is pushing sales

of packaged water to new highs. Sales are driven by
increases from all water segments, especially the fast-

growing sparkling segment. Increased scrutiny of packaged
water’s environmental impact could lead to category

attrition among environmentally conscious consumers."
- Caleb Bryant, Senior Beverage Analyst

This report looks at the following areas:

• Water brands start facing plastic backlash
• Refillable water bottles are cheap, convenient, sustainable, and trendy
• Consumers are most interested in no-frills, inexpensive water
• Sales of sparkling water keep bubbling
• Packaging innovation tackles environmental concerns
• Functional water has appeal across generations
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Waters satisfy a variety of occasions
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Reluctant water buyers go cheap or go environmental
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Consumption Occasions by Water Type

Reasons for Drinking Packaged Water at Home

Water Brand Type Purchases

Water Packaging: Purchase Intelligence Deep Dive
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Water Product Interest
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Figure 49: Water product interest, by water brand type buyers, November 2018

Data sources

Sales data

Fan chart forecast

Consumer survey data

Purchase Intelligence

Abbreviations and terms

Abbreviations

Figure 50: Total US sales of packaged still and sparkling water, at inflation-adjusted prices, 2013-23

Figure 51: Total US retail sales and forecast of convenience/PET still water, at inflation-adjusted prices, 2013-23

Figure 52: Total US retail sales and forecast of jug/bulk still water, at inflation-adjusted prices, 2013-23

Figure 53: Total US retail sales and forecast of seltzer/sparkling/mineral water, at inflation-adjusted prices, 2013-23

Figure 54: Total US retail sales of still and sparkling water, by channel, at current prices, 2013-18

Figure 55: Multi-outlet sales of jug/bulk still water, by leading companies and brands, rolling 52 weeks 2017 and 2018

Appendix – Data Sources and Abbreviations

Appendix – The Market

Appendix – Key Players

Report Price: £3254.83 | $4395.00 | €3662.99

Still and Sparkling Water - US - February 2019

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/918504/
mailto:reports@mintel.com

	Still and Sparkling Water - US - February 2019
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Overview
	Executive Summary
	The Market – What You Need to Know
	Market Size and Forecast
	Market Breakdown
	Market Perspective
	Market Factors
	Key Players – What You Need to Know
	Company and Brand Sales of Packaged Water
	What’s Working?
	What’s Struggling?
	What’s Next?
	The Consumer – What You Need to Know
	Water Consumption
	Consumption Occasions by Water Type
	Reasons for Drinking Packaged Water at Home
	Water Brand Type Purchases
	Water Packaging: Purchase Intelligence Deep Dive
	Water Packaging: Price Premium
	Water Packaging: Perceived Environmental Impact
	Water Packaging: Opportunity Matrices
	Packaged Water Attitudes
	Water Product Interest
	Appendix – Data Sources and Abbreviations
	Appendix – The Market
	Appendix – Key Players



