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"The energy drink market remains an area of growth
¢l within the wider beverage industry. Sugar-free and fitness-
focused energy drinks are thriving as consumers want
beverages that provide a big boost without the sugar.
Energy drink brands have enjoyed consistent year-over-
year growth; however, waning interest in energy drinks
among Gen Z is a long-term issue brands need to address."
- Caleb Bryant, Senior Beverage Analyst

This report looks at the following areas:

BUY THIS
e Energy drinks have a Gen Z problem RE PO RT NOW
e High frequency users are loyal to the market not brands
e Consumers are finding energy drinks that suit their needs
e High frequency drinkers want high energy beverages VISIT:
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
. more holistic view of this market
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Top trending energy drinks promote fitness and high caffeine content

Strong differentiation is necessary for natural energy drinks
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Perceptions of Energy-providing Drinks Among Users
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Energy drinks face competition from coffee
Figure 22: Perceptions of energy providing drinks, among drink users, February 2019

High frequency drinkers drive positive perception of energy drinks
Figure 23: Energy drink perception, by energy drink consumption frequency, February 2019

Energy Drink Consumption Frequency

Energy drink consumers are high frequency drinkers
Figure 24: Energy drink consumption frequency, February 2019

Millennial men drive much of the energy drink market
Figure 25: Energy drink consumption frequency, by gender and by generation, February 2019

Energy Drink Caffeine Content Consumption

Many consumers are in the dark around energy drink caffeine content
Figure 26: Energy drink caffeine consumption, February 2019

Changes in Energy Drink Consumption

Older Millennials are increasing their energy drink consumption
Figure 27: Changes in energy drink consumption, February 2019

Total market growth driven by the most devoted consumers
Figure 28: Changes in energy drink consumption, by energy drink consumption frequency, February 2019
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Busy consumers are running on empty
Figure 29: Reasons for drinking energy drinks more often, February 2019
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Health concerns drive consumers out of the market
Figure 30: Reasons for drinking energy drinks less often, February 2019

Energy Drink Purchase Motivators

Provide energy that lasts
Figure 31: Energy drink purchase motivators, February 2019

Hispanics interested in a more healthful energy drink
Figure 32: Energy drink purchase motivators, by Hispanic consumers, February 2019

Give high frequency consumers the energy they want
Figure 33: Energy drink purchase motivators, by energy drink consumption frequency, February 2019

Brain health is just as important as body health to fitness consumers
Figure 34: Energy drink purchase motivators, by consumers who drink energy drinks before working out, February 2019

Energy Drink Attitudes

High frequency drinkers aren‘t brand loyalists
Figure 35: Energy drink attitudes, by energy drink consumption frequency, February 2019
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Figure 40: Multi-outlet sales of energy drinks and shots, by leading companies, rolling 52 weeks 2018 and 2019
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