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"The disposable baby products market is estimated to
reach $8 billion in total 2019 retail sales, a decline of

nearly 1% from 2018. Market struggles can partially be
attributed to declining birth rates, parents’ value-driven

approach to the category, as well as increased competition
from online retailers and subscription services."

- Olivia Guinaugh, Home & Personal Care Analyst

This report looks at the following areas:

• Environmental concerns impact disposable diaper usage
• Private label disrupts disposable diaper and wipe categories
• Parents want clarity and reassurance from brands
• More parents are buying baby personal care products
• Parents express elevated interest in a variety of innovations
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Safety-related benefits and expert advice are reassuring

Frustrations with Disposable Diapers and Wipes

Baby Personal Care Product Purchases and Brand Preferences
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Figure 37: Purchase influencers, January 2019

Older adults focus on ingredients; young adults seek input from others
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Parents seek innovations focused on convenience, efficacy, and health

Recycling services are driving consumer interests due to environmental concerns

Personalization garners strong interest
Figure 43: Trial and interest in product innovations, January 2019
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Figure 44: Trial and interest in select product innovations, any interest or trial (net), by gender, January 2019

Younger parents express greater interest in innovations
Figure 45: Trial and interest in select product innovations, any interest or trial (net), by age, January 2019

Hispanics’ elevated interest in innovations indicates opportunities
Figure 46: Trial and interest in select product innovations, any interest or trial (net), by Hispanic origin, January 2019
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Figure 54: US sales of disposable baby products through other retail channels, at current prices, 2013-18

Figure 55: Multi-outlet sales of baby diapers/training pants, by leading companies and brands, rolling 52 weeks 2017 and 2018

Figure 56: Multi-outlet sales of baby wipes/moist towelettes, by leading companies and brands, rolling 52 weeks 2017 and 2018

Appendix – Key Players

Report Price: £3254.83 | $4395.00 | €3662.99

Disposable Baby Products - US - April 2019

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/919458/
mailto:reports@mintel.com

	Disposable Baby Products - US - April 2019
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Overview
	Executive Summary
	The Market – What You Need to Know
	Market Size and Forecast
	Market Breakdown
	Market Perspective
	Market Factors
	Key Players – What You Need to Know
	Company and Brand Sales of Disposable Baby Products
	What’s Working?
	What’s Struggling?
	What’s Next?
	The Consumer – What You Need to Know
	Disposable Diaper and Wipe Purchases and Brand Preferences
	Frustrations with Disposable Diapers and Wipes
	Baby Personal Care Product Purchases and Brand Preferences
	Purchase Influencers for Baby Personal Care Products
	Purchase Location
	Trial and Interest in Product Innovations
	Appendix – Data Sources and Abbreviations
	Appendix – The Market
	Appendix – Key Players



