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“As digital payment options have become more popular
and widely available in recent years, there has been a

subsequent decline in cash transactions.”
– Jack Duckett, Associate Director – Consumer

Lifestyles

This report looks at the following areas:

Cash has long been the most popular way of donating to charities, but the declining popularity of
physical money means that charities must ensure they adopt and promote digital payment options in
order to meet the changing consumer demand.

• The tipping balance between cash and digital donations
• Boosting the UK charity shop market
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Health and medical giving softens…
Figure 23: Types of charitable cause donated to in last 6 months, March 2019 vs December 2017
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35% cannot afford to donate financially
Figure 33: Reasons for not donating money to charity, March 2019
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