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“Holidaying remains a clear priority for Brits. However,
Mintel expects growth in 2019 to be slow due to economic

uncertainties. Domestic holidays, all-inclusive holidays,
lower-cost destinations and budget accommodation

options are more likely to be considered in 2019. There is
huge potential though to tempt travellers to take a cruise

or a multigenerational holiday.”
– Marloes de Vries, Travel Analyst

This report looks at the following areas:

• More effort required to trigger consumers to travel overseas in 2019
• Huge potential for multigenerational holidays

The number of domestic and overseas holidays taken by UK residents is expected to reach a record
107.8 million in 2018. Holidaying remains a clear priority for Brits. However, Mintel expects growth in
2019 to be slow due to economic uncertainties.

Lingering uncertainties around Brexit are set to impact consumers’ decision-making at an important
period for holiday bookings – the start of the year. Domestic holidays, all-inclusive holidays, lower-cost
destinations and budget accommodation options are more likely to be considered in 2019.
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Air France-KLM looks to blockchain technology

Skyscanner launched a booking feature for domestic train travel

Virgin Holidays’ new travel shop in Milton Keynes is all about the experience

Brands are taking responsibility to fight pollution

Thomas Cook’s #noplaceforplastic campaign

Hurtigruten plans to use dead fish as fuel for its cruise ships

Efficiency by blockchain technology

Cathay Pacific uses blockchain technology to improve the customer experience of its rewards programme

Air France-KLM looks to blockchain technology

Innovations to make domestic train travel more appealing

Government focuses on improving train passenger experience

Skyscanner launched a booking feature for domestic train travel
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Modern Art built in a monastery and brewery
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Virgin Holidays’ new travel shop in Milton Keynes is all about the experience
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Travel Design Lounge hosts events in its full-service bar to let consumers discover
Figure 25: Travel Design Lounge in Omaha, Nebraska

Holidaying participation returned to usual level in 2018

Activity holidays in the UK popular among young travellers

Overseas cruise holidays predominantly undertaken by older consumers but big potential among Millennials

Online customer reviews impact destination choice of many travellers

Multigenerational holidays appeal to almost half of holidaymakers

Cruise sector challenged to show non-cruisers it offers good value for money

Holidaying participation returned to usual level in 2018
Figure 26: Destinations visited on holiday in the past 12 months, 2014-18

Celebration travel presents a big opportunity for holiday destinations
Figure 27: Destinations visited on holiday in the past 12 months, by country, November 2018

Activity holidays in the UK popular among young travellers
Figure 28: Types of holiday taken in the UK, by age, November 2018

Overseas cruise holidays predominantly undertaken by older consumers but big potential among Millennials
Figure 29: Types of holiday taken abroad, by age, November 2018

Online customer reviews impact destination choice of many travellers
Figure 30: Holiday destination influencers, November 2018

Physical brochures bigger influencer than social media

Younger generation takes the most aspects into consideration before deciding where to travel to
Figure 31: Holiday destination influencers, by age, November 2018

Holidaying remains a clear priority for Brits
Figure 32: Plans for holidays in the next 12 months, 2015-18

The market for lodging services has not yet reached its point of saturation

Younger generation most open to shopping experiences
Figure 33: Attitudes towards booking holidays, by age, November 2018

Holidaymakers are comfortable with communicating via webchats

Multigenerational holidays appeal to almost half of holidaymakers
Figure 34: Interest in multigenerational holidaying, November 2018

Interest in three-generation holidays highest among parents with young children
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Figure 35: Interest in multigenerational holidaying, by gender, age and children’s age, November 2018

The willingness to travel overseas for a multigenerational holiday is high
Figure 36: Considered destinations for multigenerational holidays, November 2018
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