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“Despite a number of positive indicators for households
such as rising real wages and historically low levels of

unemployment, many remain cautious about committing
to big ticket purchases due to a combination of political
and economic uncertainty as well as the threat of rising

interest rates.”
– Thomas Slide, Senior Research Analyst

This report looks at the following areas:

This makes for a challenging market for lenders that need to find a way to appeal to borrowers who are
increasingly focused on clearing their debts.

• Addressing concern over the impact of debt on mental health
• Good household finances but poor economic outlook causes credit growth to stall
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Two thirds hold some form of debt product

45% of unsecured borrowers owe more than £2,000

Fewer people have paid down debts

Borrowers are optimistic of reducing the amount they owe

Everyday spending is the most common reason to get into debt

55% of Older Millennials have borrowed to pay off debts

More than a quarter are uncomfortable with their debts

Debt and mental health

Two thirds hold some form of debt product

Universal view of credit cards
Figure 37: Types of credit owned, June 2019

Younger people taking on payday loans and instant credit
Figure 38: Types of credit owned, by average age and socio-economic group, June 2019

Over three quarters of 25-34 year olds have unsecured debt

Debt-free over 65
Figure 39: Types of credit owned (net), by age group, June 2019

Multiple credit products offer opportunities to simplify the experience
Figure 40: Repertoire analysis of credit products held, by age group, June 2019

45% owe more than £2,000
Figure 41: Amount of unsecured credit held, by age group, June 2019

Those with payday loans and instant credit among the most indebted
Figure 42: Amount of unsecured credit held, by credit products owned, June 2019

Londoners are most likely to owe more than £10,000
Figure 43: Over £10,000 in unsecured debt, by region, June 2019

Fewer people have paid down debts
Figure 44: Changes in the amount of unsecured debt, June 2018/ June 2019

Under-45s taking on debt while over-45s are paying it off
Figure 45: Changes in the amount of unsecured debt, by age group, June 2019

Three quarters expect to pay down debts in the next two years
Figure 46: Debt intentions, June 2018/June 2019

The psychological importance of momentum
Figure 47: Debt intentions, by changes in debt situation, June 2019
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Everyday spending is the main cause of unsecured debt
Figure 48: Reasons for taking on debt, June 2019

Young people get into debt setting up in life
Figure 49: Reasons for taking on debt, by age and SEG, June 2019

Those who plug the gap in living costs have the lowest level of debt
Figure 50: Reasons for taking on debt, by value of unsecured debt, June 2019

Half of Millennials borrow to pay off debts
Figure 51: Debt consolidation, by age group, June 2019

Unplanned borrowing is least likely to be consolidated
Figure 52: Debt consolidation, by reasons for getting into debt, June 2019

28% are uncomfortable with their current level of debt
Figure 53: Comfort with level of debt, by age and gender, June 2019

New overdraft rules to help those who are least comfortable
Figure 54: Uncomfortable with their current level of debt, by type of loan product held, June 2019

Those who borrow for specific things are most comfortable
Figure 55: Reasons for taking on debt, by comfort with current level of debt, June 2019

Debt and mental health
Figure 56: Attitudes towards financial wellbeing, June 2019

Making credit work
Figure 57: Attitudes towards managing debt, June 2019

Over half think a rise in interest rates would be bad news
Figure 58: Attitudes towards getting into debt, June 2019

The generational divide
Figure 59: Attitudes towards debt, by age group, June 2019

Figure 60: Target group analysis, June 2019

Savvy Borrowers

Wary Debtors

Quietly Concerned

Abbreviations

Consumer research methodology

Reasons for Taking on Debt

Debt Consolidation

Comfort with Level of Debt

Attitudes towards Debt

Target Group Analysis

Appendix – Data Sources, Abbreviations and Supporting Information
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