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“The at home coffee market will benefit more than any
non-alcoholic beverage category from the short and long
term changes brought about by COVID-19 and the
recession.”

— Caleb Bryant, Associate Director of Food and
Drink Reports

This report looks at the following areas:

BUY THIS

The impact of COVID-19 on consumer behavior and the coffee market. RE PO RT NOW

How the recession will benefit the coffee market
Creamer market trends

Gen Z coffee preferences VISIT:
store.mintel.com

The home coffee market will greatly benefit from many of the changes brought about by the pandemic.
The rapid rise of consumers working from home will lead to an increase in the total volume of coffee

sold and consumers will seek to create their own coffee house specialty drinks; indicating a prime CALL:
opportunity for products that turn consumers into baristas. Consumers will cut back on coffee sourced EMEA
from foodservice outlets and instead treat themselves to affordable retail coffee options. +44 (0) 20 7606 4533
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
. more holistic view of this market
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Coffee takes on many forms

Market Factors

A nationwide shift to working from home is a long-lasting windfall for the market
Figure 13: Employed workers who have worked remotely due to the pandemic, March 13-April 2, 2020
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Company and Brand Sales of Coffee

Foodservice coffee comes home
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Premium and foodservice-branded coffee will be affordable luxuries
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Plant-based creamers follow the growth of other non-dairy products

Functionality through creamers
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Opportunity for less common coffee beverages
Figure 19: Coffee consumption, April 2020
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Less than half of Gen Z consumers drink roasted coffee
Figure 20: Coffee consumption, by generation, April 2020

Coffee is not connecting with young men
Figure 21: Coffee consumption, by age and gender, April 2020

Opportunity for premium single-cup coffee
Figure 22: Coffee consumption, by age and household income, April 2020

Coffee Consumption by Occasion

Hot mornings, cool afternoons
Figure 23: Correspondence analysis — Principal map - Types of coffee consumed by occasion, April 2020

Retailers Shopped for Coffee

Coffee is ideal for ecommerce
Figure 24: Retailers shopped for coffee, April 2020

Figure 25: Demographics of consumers who purchase coffee online indexed against all coffee drinkers, April 2020

Retailers should expand their selection of premium coffee
Figure 26: Retailers shopped for coffee, by coffee enthusiasts, April 2020

Coffee Consumption Frequency

Cold coffee drinks are not habitually consumed
Figure 27: Coffee consumption frequency, among consumers of each coffee format, April 2020

Coffee Behaviors

Younger consumers experiment with brands
Figure 28: Coffee behaviors, April 2020

Figure 29: Coffee behaviors, by generation, April 2020
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Coffee Purchase Drivers

Variation appeals to coffee enthusiasts
Figure 31: Coffee purchase drivers, by coffee enthusiasts, April 2020

Coffee Attribute Interest

Creamer can enhance the functionality of coffee
Figure 32: Coffee attribute interest, any coffee, April 2020

Younger women respond to functional claims
Figure 33: Coffee attribute interest, any coffee, by generation, April 2020
Figure 34: Coffee attribute interest, any coffee, by gender/age, April 2020

Coffee enthusiasts want it all
Figure 35: Coffee attribute interest, any coffee, by coffee enthusiast, April 2020

Single-cup espresso brands can differentiate through functionality
Figure 36: Coffee attribute interest, retail, by coffee types consumed, April 2020

Coffee Attitudes
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Consumers will still spend money on premium coffee
Figure 37: Coffee attitudes, April 2020

Figure 38: Coffee attitudes, by gender/age, April 2020
Retail brands can connect with Gen Z but don’t forget Gen X
Figure 39: Coffee attitudes, by generation, April 2020
Figure 40: Coffee attitudes, by age/income, April 2020
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