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“The resilience of online activity is limiting the gambling
market’s overall value losses during the COVID-19 crisis,
but the retail segment has been badly hit by the lockdown
and remains vulnerable to a prolonged post-pandemic
recession despite being well-placed to manage social
distancing and offer the interaction and escapism people
have missed.”

— David Walmsley, Senior Leisure Analyst

This report looks at the following areas:
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Market leaders face biggest retail risk
Figure 34: UK revenues of leading gambling operators, 2019

Launch Activity and Innovation

Sitcoms to simulations: Operators respond to coronavirus
National Lottery tender process faces delay
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Competitive context drives adspend increase
Figure 35: Main monitored media advertising spend of UK gambling operators, by segment, 2017-19

Large audiences and soft focus behind TV appeal
Figure 36: Main monitored media advertising spend of UK gambling operators, by channel, 2017-19

Nielsen Ad Intel coverage
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A small majority of Britons gamble
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Mobility important both in and outside the home
Figure 41: Smartphone gambling habits, March 2020
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Figure 43: Technology trend drivers, by locations used to gamble via smartphone, March 2020
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Advertising preaches to the converted
Figure 44: Awareness of gambling advertising and promotion, March 2020

TV blackout to hit brand visibility
Figure 45: Most-seen gambling advertising and promotional channels, March 2020

Advertising attitudes a barrier to volume growth
Figure 46: Attitudes towards gambling advertising and promotion, March 2020

Appendix - Data Sources, Abbreviation and Supporting Information

Data sources
Abbreviations

Consumer research methodology
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